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The Folly of a Luxury Tax on Shoes 


N the news of the day we learn that the Treasury 

Department has recommended to the Ways 
and Means Committee that so-called luxuries 
should be taxed. The method of assessment not 
being stipulated, the question arises as to the 
retail shoe merchant being sworn in as a tax collec- 
tor,-or in place of that title stamp affixer. 

What a beautiful idea—the tax on shoes at 
retail over $5.in price for men’s footwear and $6 in 
price for women’s footwear! The accredited 
reason for luxury taxes is not only to raise addi- 
tional revenue but to discourage wasteful consump- 
tion and unnecessary production.” 

The Treasury Department goes on to state that 
“waste and extravagance are akin to treason.” 
The retail sale tax distinctly labels the taxed 
article as “luxury” and serves notice that the 
Government’s ban is on it. 

We would like to ask the Congressmen inter- 
ested as to their selection of the price maximums— 
$5 for men’s shoes and $6 for women’s shoes. 
Somebody evidently hit at these prices without 
considering the types of shoes, what they are to 
be worn for and what they actually can be produced 
for. This is about as low as price as a desirable 


shoe can be obtained for anywhere in the United 
States. We beg to differ with anybody who classi- 
fies footwear at these prices as luxuries. 

There are a million wearers of specialty and 
corrective footwear, who today must pay a price 
considerably in excess of these figures. 


Surely, 


these shoes cannot be termed “luxuries”—it is an 
economy for a man to wear a good shoe at a $10 
price over the waste of two pairs of cheaply con- 
structed shoes. 

There are anumber of interesting angles to be con- 
sidered. The Government has found that the 
cost of tax collecting. has greatly increased. It 
now stands $24.76 per thousand dollars collected— 
the highest-priced collecting service in the world. 

Now if the retail merchant is to be sworn in as a 
tax collector, is it up to him to put a stamp on every 
pair of shoes over $6 in price? Does he pass the 
stamp charge on to the customer, thus bringing 
about the greatest conglomeration of odd-penny 
prices that trade has ever known? 

Furthermore, suppose a retail shoe merchant 
puts a price on his shoes of $5.98—an evident eva- 
sion of the letter of the law, can he escape the 
tax? 

There is no question but what if luxuries ought 
to be taxed to pay for the war, both the sellers and 
wearers of shoes would gladly contribute. The 
fundamental question to be answered is the point 
as to “luxury.” 


WILL ‘“‘REGULATION”’ 
OUTLAST THE WAR? 
S it to be expected that governmental regulation 
of trade matters will suddenly cease with the 
ending of the war? Probably not; legislative 
habits and fashions sometimes persist quite tena- 


MA 


LULL ” 





Number 17 














24 BOOT AND SHOE RECORDER 





July 20, 1918 





ciously; and the pleasure of making rules for other 
people to follow seems to be a keen one. 

Will regulation of the uses of raw materials be 
continued, or extended? For example, will such 
uses of leather as covering for automobile seats be 
discouraged, say, by a tax levied on all leather so 
used? The reasoning would be that the poor need 
the leather for shoes more than the rich need it 
for automobile upholstering, and that if the latter 
want to so use it, they can afford to pay a tax for 
the privilege. All such regulative and restrictive 
laws trench upon the extreme freedom of action 
we have always known in this country; perhaps 
it would be better for us if it were not so boundlessly 
free, in ordinary times. That “perhaps” seems to 
be in the minds of many people, law-makers and 
makers of law-makers. 

It will not matter so very greatly what the revised 
“rules of the game” may be, after the war, if they 
are just and fair; if they are well known and under- 
stood; and if they are not selfishly devised or en- 
forced by a class, high or low, as against other 
classes. No selfish law ever yielded much real 
benefit to its promoters; natural justice has a 
wonderful power of asserting itself in this world, 
sooner or later. 


THE PLAIN ARITHMETIC 
OF AN EXORBITANT DEMAND 


S a matter of business arithmetic—“‘higher 

arithmetic,” perhaps—is it possible for a 
sudden price demand which involves 50 per cent 
increase to be either fair or honest? Is such a 
demand not damned by the mere mathematics of 
it, on its face, without further question? 

If a shoe dealer were suddenly to ask $9 for 
shoes which he had been selling for $6; or if the 
butcher were suddenly to advance his 65-cent 
steak to $1 a pound, or the grocer to advance 
flour from $12 a barrel to $18, there is no doubt as 
to what the public would say. Why should they 
not make the same sort of remarks when workers 
who were already getting the world’s highest 
known wages for their class of labor suddenly 


strike, with a demand for nearly 50 per cent above 
the high rates called for by their signed contracts, 
due to run until next year? 

But the public probably won’t say a word; 
neither will demagogs or politicians (the two 
terms are not yet wholly synonymous); they will 
wait until the inevitable rise in the price of the 
product, which in this case is shoes, for it is striking 
cutters that are alluded to, and will then blame the 
shoe dealer, or the manufacturer, neither of whom 
is the party at fault. The theory current with 
many people seems to be that the sky is the proper 
limit for labor demands. Those who hold this 
idea should abide by its natural results. Mean- 
while, if any such readjustment throughout the 
trade is to be made, now is the time to buy shoes! 


OLD-TIME PRICES AND 
OLD-TIME SELLING 


OULD any youngster in the shoe trade today 
believe that there was a time when full 

sized leg boots, for farmers, could be made to 
retail away below $2 a pair? Middle-aged mem- 
bers can recall that time, easily. It was a time when 


.women’s shoes could be put up by the manufac- 


turer for but little over a dollar a pair. And this 
story of old-time salesmanship illustrates it: The 
salesman was (and is) of a rather sudden and 
tempestuous temperament; he had been ordered 
out of a small store, on a former trip, and told 
to stay out. He did; armed with three samples in 
his side-pockets, he marched down to the open 
door of the store. The proprietor was sitting at a 
desk, toward the rear. The first apprisement he 
had of a commercial opportunity coming his way 
was when a woman’s shoe hurled from the front 
door by the salesman caromed off his bald head 
and smashed a framed picture on the wall. “A 
dollar-five,” yelled the salesman, and flung another 
shoe. “A dollar-twenty.” Once again, and “A 
dollar-thirty-five. Look at those, you blankety- 
blanked old goat, and see if you want any!”” And 
he marched back to the village hotel and calmly 
sat himself on the front porch to await results. 
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The dealer, after he clambered out from under 
the desk, did “look them over’—and actually 
came up to the hotel and bought a sizable order; 
and they were good friends ever after! This may 
sound as tough as the price quotations above; but 
it has been told for truth, as a classic and char- 
acteristic episode in the very unusual career of a 
remarkable man, who is still making shoes by the 
thousand—although he does not go out on the 
road with them. And what those $1.05 shoes 
would have to bring today, in order to let the maker 
of them live and dodge red ink on the balance 
sheet, is difficult to estimate. That sum would 
not buy the raw material for a single shoe today, 
in many of the grades that people call for. 


PROFITEERING ON 
OFFICERS’ BOOTS 


ROM quite direct information we learn that 
Washington gauged the margin of profiteering 

in the shoe stores, of this country more from the 
profits exacted in the sale of footwear to officers 
than from any angle of selling to the civilian con- 
sumer. ; 

For this reason, the Quartermaster’s Corps is now 
considering a large order of officers’ shoes and leg 
boots, to be sold to the commissioned officers of 
the army at cost. This will mean that the retail 
shoe stores of this country will lose the business 
which they so eagerly went after. Fortunately, 
it will take a full six months before any of the boots 
will be available for purchase through the Quarter- 
master’s Department—this gives the merchants 
of the country an opportunity to get rid of this 
specialty footwear, prior to.the date of issuance. 

Frankly, the spread-eagle speeches in Congress 
have in many cases had some measure of truth 
in them. Many retail merchants have taken 
advantage of the fact that an officer in his first 
uniform has so much pride in his appearance that 
he is willing to pay the “asked-price.” 

The officers have not been business men in the 
sense of apportioning out their income over a 
period of a year, and as a result expenditures for 
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uniforms and footwear have made them prac- 
tically penniless when they started over-seas. 

The high prices asked for officers’ boots in this 
country have made the demands from officers in 
France for American footwear practically nil. 
The English shoe manufacturers have benefited 
for invariably the officer in France purchases 
English boots, because of the price considera- 
tion. 

Not that the shoe trade of this country is not 
patriotically willing to aid in every way possible 
but is it not because they had the wrong viewpoint 
on what the officer could reasonably pay for his 
footwear? The pity of it all is, in many cases, 
by the folly of extraordinarily high prices for offi- 
cers’ boots, this well-worth-while business has 
passed out of the retail shoe stores of this country. 

We need say no more! 


QUICK TRAINING 
OF SHOE CLERKS 


HERE is the inventor who can create a short 
cut course for training shoe clerks? 

Men who have given years to learn the fitting 
and the selling of shoes are now being called to 
war work. Women are taking the places. To train 
these women in the art of fitting and selling shoes, 
and to train them quickly is a problem before 
thousands of shoe merchants. Of course a girl 
can be trained in a day to pass shoes from the 
box on the shelves to the feet of the customer and 
to take the customer’s money to the cash register. 

Judging the fit of the shoe on the customer’s 
foot, and making sure that the customer won’t 
come back with call for a new pair needs experience 
and training. 

Selling shoes in a store takes skill and experience 
that is not won in a day, a week or a year. 

Yet the time is come when many merchants 
must make a quick change from skilled and expe- 
rienced clerks to green ones. It can’t be done by a 
twist of the wrist, or a blink of the eye. Any short 
cut course for training shoe clerks would be mighty 
welcome. 
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The Merchant’s Opportunity---Grays 
for Fall 


Resulis of Our Exhaustive Research on the Gray Shoe 
Situation 


air when the first tentative draft of the War Industries 
Board came out as to what effect these Recommendations 
would have upon the stock which they already had on hand. 

These matters are now all definitely settled, the final 
Recommendations restricting colors for Spring to black and 
white and two shades of tan having cleared the atmosphere 
and allowed matters to proceed in a harmonious way. For 
the merchant, no concern whatsoever as to leather regulations 
on the stocks made up, for he can sell 
anything which he has had on hand or 
on order. 

Gray seemed to be the biggest thing 
in the mind of the average merchant 
eight weeks ago; consequently, in 
placing his orders for Fall, he bought 
heavily on gray boots. This condition 
was especially noticeable in the South. 
One salesman who calls upon the big 
dealers of the Southern States says 
that 70 per cent of his sales were on 


[Pee we of gray leathers were very much up in the 


gray shoes. 


Two Views 
on Grays 

In the face of this situation came 
the Government Recommendation re- 
stricting grays to shoes which could be 
cut prior to October 1, next. This 
created a problem as to the best way 
in which to merchandise the gray shoes 
which retailer merchants had already 
purchased. Two opinions quite at vari- 
ance with each other seemed to prevail. 

Our group of manufacturers and 
merchants believed that the women 
of the country, when they became aware of the Gov- 
ernment recommendations for Spring, 1919, would anticipate 
the Government request and would assume that it would be 
unpatriotic for them to wear gray shoes and would therefore 
refuse to buy them, thus leaving a stock on the merchants’ 
shelves, or else compel these merchants to throw these beauti- 
ful shoes on the bargain counters. 

Against this opinion was the probably more optimistic view 
of another group who held that women were so in love with 
gray shoes that they would buy heavily on them, anticipating 
their future scarcity and thus put this class of merchandise 


at a premium. 


Now, Gray Regulation, 
a Benefit 

Practically no.cancellations are coming into the shoe manu- 
facturers—in fact, it now looks as though it would be a grave 
question whether or not there will be a sufficient supply of 
gray leather in the market to make enough gray shoes to fill 
the orders which have already been placed. 





Good style in grays for Fall profits— 
scarcity of a popular leather often makes 
a style sell at a premium. 


Unswerving 
Patriotism Manifest 
Should there ever have been any question as to where the 
retail merchant stands in his relation to backing up the Gov- 
ernment in any recommendations made, or that may here- 
after be made, these expressions of fealty and loyalty certainly 
dispel all doubt. 
W. G. Schumacher of Madison, Wis., aptly sums 
up the whole situation in two short sentences: “After 
due consideration, we now believe 
that what looked like drastic meas- 
ure is going to be a real benefit as a 
stock reducer and will eliminate 
the multiple styles of odds and ends. 
Merchants will find on taking in- 
ventory cleaner, better and more 
staple stocks of merchandise. 


Recommendations Do Not 
Affect Retail Merchant 


The great—or paramount—fact 
to be held in mind by every retail 
merchant the country over is that 
the Recommendations sent out by 
Washington do not in any way 
apply to him, or to his customers. 
The restrictions apply only to the 
fountain head—to the tanners and 
shoe manufacturers, so that the 
retail merchant is at liberty to buy 
anything that the wholesaler or 
manufacturer brings to him and 
the public should be strongly im- 
pressed with the fact that they can 
in no way show their patriotism 
and loyalty better than by buying 
the merchandise which the retailer has on his shelves. 


Co-operative 
Advertising 

From the numerous replies received we have selected a few 
from various sections of the country which are typical of the 
sentiment expressed by all: 

“The Government says that we should sell black, brown 
and white for Spring and we will strictly adhere to our Gov- 
ernment’s request. 

“The black, brown and white boots will help stabilize the 
shoe business, and we for one are glad of this restriction. We 
know, without doubt, that the women of our locality will abide 
by our Government’s decision.”—Sidney, Mgr. Shoe Depart- 
ment, Kamber, Frank & Bregstein—Burlington, Vermont. 


Will Sell 
Every Pair 

“We have bought gray boots liberally for Fall and have no 
doubt that there will be a great demand for them during the 
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ensuing Fall season and as long as the women of the country 
can obtain them. 

“It is our opinion that the purchase of gray footwear will 
not be looked upon as unpatriotic. It is a patriotic duty to 
wear gray boots for the reason that the tanner has the stock, 
the manufacturer the finished product and the retailer, the 
shoes to sell to the consumer. 

“It is thus obvious that the purchase of gray boots by the 
women of this country would be more along patriotic lines for 
it will prevent waste and loss of money, at least during the 
Fall of 1918”—John J. Baird, Secretary-Treasurer the A. E. 
Pitts Shoe Co., Columbus, Ohio. 


Even a Stimulus 
to Better Prices 


“T think the scarcity of gray leather and the restrictions 
that the Government has placed on the manufacturers 
regarding gray leather will create a greater demand than 
ever, and will have a tendency to boost the prices”—Charles 
E. Collar, Manager Ladies’ Department, S. J. Brouwer Shoe 
Co., Milwaukee, Wis. 


Grays 
on the Pacific Coast 


“The demand for gray, as also all other tabooed colors will 
fall off as soon as the women of the country become aware 
of the regulations issued by the Government Authorities. 
To overcome any losses which might be sustained by dealers, 
we think they should give the proper publicity in their local 
papers to the fact that the Government does not restrict the 
sale of shoes which have been manufactured and are now on 
the dealers’ shelves, or of such goods as are in the process of 
manufacture and will be received in the near future. As 
stated, the newspapers in every city should be urged to give 
publicity to the real facts in the case and not publish untruth- 
ful statements, as have been printed and which have misled 
the buying public’—-Max Sommer, Sommer & Kauffman, 
San Francisco, Calif. . 


Will Buy 
Grays for Fall 


“We, like most of the retailers have bought quite a large 
stock of gray boots for this Fall. These we shall push as hard 
as we can, as soon as high boots begin to sell, and shall try and 
unload all colors, except tans and browns. After which, we 

‘ will not touch any grays or colors, either for Spring or Fall 
of 1919. We think women will buy grays early this Fall, but 
not for the coming Spring’”—Joseph Strasburger, J. Stras- 
burger Co., Washington, D. C. 


A Favorable Welcome 
for Grays 


“I bought very liberally of grays and anticipate no difficulty 
in their disposal. I am of the opinion that the women of the 
land, are, as a rule, very liberally minded when it comes to a 
question of dress. 

“They will, in my opinion, be slow to put a ‘taboo’ because 
of the fact that no more colors will be tanned; and, after all, 
it will become the duty of the shoe men over the land to create, 
through their collective advertising, a favorable welcome for 
grays while they Past, and a reconciliation to the more sober 
styles when colors are a thing of the past. This, in a nutshell, 
is my opinion of the fate of grays”—J. D. Collins, Collins, 
Birminghan, Ala. 
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Public Reasonable on 
Prices and Styles 


“In reference to grays for Fall, wish to say that we antic- 
ipate no trouble at all with anything we may order along 
these lines, up to October Ist. 

The public is getting more reasonable in regard to their 
purchases and the simple explanation that we are selling what 
was purchased prior to the time set against their being manu- 
factured, would, we think do away with any objection on 
their part”—Palmer Shoe Co., Portland, Me. 


Mostly Dark Grays 
Purchased 


“With regard to grays, we do not know what to say. We 
have bought a great many grays for Fall, mostly dark shades. 
As I understand it, the Government regulations will not go 
into effect for this season, but will come into effect for Spring, 
1919, in such an event we think we can get by with all the 
gray shoes we have. We certainly will not try to go against 
the government in its recommendations”—George J. Turrell, 
President Turrell Shoe Co., Seattle, Wash. 


“We have bought grays for Fall and believe they will be 
good, we don’t believe the women will refuse to buy gray boots 
this Fall because it is unpatriotic, as the Government has not 
said it will be unpatriotic, consequently there is no reason 
why grays should not be good for this Fall”—Thomas W. 
Sherron, President Sherron Shoe Co., Memphis, Tenn. 


To Stand 
By Government 


“We are cleaning up on broken sizes of gray oxfords and 
pumps. I believe gray boots will be heavy sellers for Fall 
but in face of the Government recommendations no attempts 
will be made to load up. Many retail merchants, especially 
managers of departments who work on a salary and per- 
centage basis might make more money temporarily by dis- 
regarding the Government orders but in the end it would 
prove a boomerang. I, for one, will stand by the Govern- 
ment and this department will do all in its power to carry 
out the recommendations made now or that may hereafter 
be made”—Mr. Brickett, Manager Women’s Shoe Depart- 
ment, Macey’s, New York City. 





Boston Leather Associates Outing 
July 25 


The thirty-second annual outing of the Boston Leather 
Associates will be held at Villa Napoli, Nantasket Beach, 
on Thursday, July 25, 1918, rain or shine. The party will 
leave Boston by Nantasket Boat, from Rowe’s Wharf, Atlantic 
Avenue, at 10.15 A.M. Members and guests taking this 
boat will be provided with transportation. Dinner will be 
served at 2 P.M. There will be an opportunity for sports 
and bathing both before and after the dinner. Guest’s ticket, 
$4.00, may be secured from W. F. Mullins, treasurer, 38 
South Street, or E. B. Marsh, secretary, 110 South Street. 





An Important Correction 


In the announcements issued in connection with the open- 
ing and dedication of the Boston Shoe Trades Club, July 11, 
the name of Henry M. Read was given as President of the 


Lynn Shoe Manufacturers’ Association. While Mr. Read 
was a former President, the honors are now held by Mr. 
Charles F. Cotter, of the Cotter Shoe Co., Lynn, Mass. 
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Shoe Salesman 


Activities of the Mid-Season of the “Man of the Hour”---the 


Contact Between Manufacturer and Merchant 


War time pressure on “Recorder” space pre- 
vented the insertion of the outing reports in last 
week’s issue. Strenuous days these, in fitting our 
text to the space set by Governmental requests, 
but, by the request of many travelers who heard 
A. C. McGowin make his “Official address” we 
gave to that subject a large space in the final forms 
of our paper, thus squeezing out the accounts here 
presented.—Editor. 


NATIONAL SHOE 
TRAVELERS DELIBERATE 


On Baggage and Transportation, 
Patriotic and Coming Season Problems 


HE Board of Governors of the National Shoe Travelers 
Association met at the United States Hotel, Boston, on 
Tuesday, last, July 9. President Arthur I. Benedict 

called the meeting to order, stating the purpose of the meeting 
and thanking the members of the Board for their loyalty and 
devotion to the Association and assuring them of the appre- 
ciation in which they are held by the members and officers. 
The roll call resulted, as follows: President, A. I. Benedict; 
Secretary, Fred W. Stanton, Boston Shoe Associates, C. M. 
Crafts; Rochester Association, J. P. Byrne and C. W. Ander- 
son; Boston Shoe Travelers, Jack Jones; Baltimore Associa- 
tion, Emil Decker; Pennsylvania Association, John J. Whalen; 
Philadelphia Association, William F. Schoell; Boot and Shoe 
Travelers of New York, J. D. Baxter; Chicago Association, 
F. B. King. 


Chicago for 
Next Convention 

The routine of business incident to the meeting in the read- 
ing of the minutes and various reports was followed out, Chi- 
cago being chosen as the next Convention City. J. J. Kalten- 
brun was unanimously elected Honorary Vice-President. 

The President, Arthur I. Benedict emphasized in his report 
recommendations for work to be done by the local associations, 
through the National, that the individual member may ‘get 
the benefit: 

1. That each Local Association establish a Thrift Stamp 
Committee for the duration of the war. 

} 2. That a committee be appointed to be known as the 
Baggage Transfer Committee. 

3. That all members of the National Association provide 
themselves with a list of the members of their Local Associa- 
tion who have joined the Colors, and write to them personal 
letters, giving the home news while in the Service and letting 
them know that they are remembered and that their sacrificec 
are appreciated. 


Efforts on Lower 
Railroad Fares 


John J. Whalen of the Pennsylvania Association spoke of an 
article in the Brockton daily papers stating that there was a 
committee in Washington, trying to get a rate of 2 1-2 cents 
for a 5,000 mile book. The secretary stated that there have 


been a number of letters received from the Local Secretaries 
and from General Director McAdoo’s Office and the secretary 
thinks if the National Association does succeed in arranging 
any rebates they will be extremely fortunate. 

F. B. King of the Chicago Association brought up the ques- 
tion of the National Shoe Travelers’ Association becoming a 
member ofethe National Council of Traveling Salesmen’s 
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Associations. It was decided, that with a proper basis of 
membership established and other things satisfactory this be 
brought about. 

F. B. King also spoke about the National Security League, 
and its being in touch with the Council of National Defense. 
As a result of the deliberations the National Shoe Travelers’ 
Association endorsed the full spirit of the patriotic co-opera- 
tions under war time conditions. 


EIGHTH ANNUAL 
DUTING 
Boston Shoe 
Travelers’ Association 

The Annual Mid-Summer feature in the Boston Buyers’ 
program was the Harbor Trip and Outing of the Boston Shoe 
Travelers’ Association.. Three hundred strong, the parade 
lined up in front of the Essex, under the leadership of A. F., 
‘*Jack”’ Jones, to march to the boat, under red, white and blue 
parasols, and to the martial music of Teel’s Band. 
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Embarking, the good ship ‘“‘Rose Standish,” took buyers, 
salesmen and guests down the harbor for an inspection of the 
camouflage ships and for landing at Paragon. Again, falling 
in line, the war-time picnickers marched to the base ball field. 


Some Ball Game— 
24 to7 

The first game on the docket was played between Buyers 
and Salesmen. The line-up of buyers, with Reuben Stiefel 
as captain, was Wilkinson, rf.; Baxter, 2b; Saunders, 1b.; 
Stiefel, ss.; O’Rourke, lf.; Tansey, 3b.; Worth, cf.; Ebbetts, p., 
2b.; Taylor, c.; with Cohen as pinch hitter in the last inning. 

The Salesmen’s line-up, with the Burdett Brothers as the 
star battery was as follows: Harkins, 2b.; Gaffney, 1b.; Hap 
Burdett, p.; L. Burdett, c.; Ellice, ss.; Blackey, If.; Puffer, 
3b.; Chase, cf.; Brown, rf. Inanexciting gameof four innings 
the Salesmen won, 24 to 7. Guy Moses was umpire at the 
home plate, with Frank Stellman on bases. The game was 
won by the Yale boys, the Burdett Brothers, but there were 
home runs on both sides, holding the crowd at close attention. 


Real 
Races Won 

The Buyers’ Race, with its line-up of thirteen buyers, was a 
close contest, the decision being given to A. Saunders of the 
Butler Stores, Boston. One unfortunate buyer tumbled be- 
fore hitting the tape, lost the race, and likewise a pair of trou- 
sers, ruined on the gravel. 

The Salesmen’s Race brought out a number of experienced 
runners, but H. C. Chase, with Neolins on, won easily. He 
was one of the Goodyear Tire and Rubber Company dozen, 
who were everywhere present. 

The shot putting with the old-time star, J. Frank Crehan, 
trying for the record, was won by Irwin E. Finke of Boston, 
who in his scholastic days was some shot putter. 


The Sellers Win 
“Tug of War’’ 

The Tug of War, an annual feature between the Buyers and 
the Salesmen, was a testing of strength of sixteen stalwart 
men. So close was the contest that it was only until the 
third pull that the salesmen won the prizes. The Buyers 
were: A. S. Desjardins, anchor; A. W. Berkowitz, A. Saunders, 
H. C. Sanborn, Bob Pendergast, Reuben Stiefel, A. P. Fournier 
and Tom Welch. The winning salesmen were: C. H. Daniels, 
anchor; Fred Platts, J. F. Crehan, L. Gates, Fred H. Coleman, 
A. B. Drummey, R. M. Morgan, and A. C. Brown. 


The entire party then re-embarked and sailed to Nantasket’ 


for the Shore Dinner at Paragon. Captain A. F. Jones wel- 
comed the Buyers who were the guests of the Association and 
between the cabaret features prizes were awarded and 
President Everit B. Terhune of the Boston Shoe Trades Club 
cordially invited every traveler and visitor to make the club 
house his headquarters. 

The Committee in charge of the day’s activities was: Syd 
L. Curry, Bert Torrey, L. F. Burdett, A. L. — Thos. H. 
Meade, Jr., Fred Timson. 


NEW YORK 
TRAVELERS MEET 


Outing at 

Witzel’s Point, L. I. 
The annual outing of the New York Shoe Travelers’ Asso- 

ciation, held on Thursday, July 11th, followed closely the 

traditions of all others that have preceded it, which means 

that it was an event of the most enjoyable character. 


A very 
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large attendance of the members of the association and their 
friends, both in the manufacturing and retail branches of the 
business, of which they form the connecting link, was noted. 
The weather was ideal and altogether when the party finally 
returned to the city the opinion was unanimous that the 
1918 outing has been the best ever. 


The Winners 
at Sport 


The ball game was the big features of the afternoon be- 
tween the Baxterites and Weils with the final result of a 
score of 7 to 6 in favor of the Baxterites. 


CONSIDERATION OF 
OFFICERS’ BOOTS 


Meetings in Washington 
on Specialty Army Footwear 


WASHINGTON, D. C.—The committee of shoe manu- 
facturers and dealers, called together by Henry W. Cooke, of 
Nettleton’s, for the purpose of considering a standard type of 
officers’ footwear, has completed its deliberations and Mr. 
Cooke has submitted his recommendations to the Shoes, 
Leather and Rubber Goods Branch of the Quartermaster 
Corps.. 

Mr. Cooke and his associates have put considerable work 
into this problem. Meetings were held in Washington and 
in New York. Samples representing the ideas of each of the 
manufacturers on the committee were made up, and all points 
subjected to close study and discussion by all. The best 
points brought*out in this way have been embodied in the 
recommendations submitted to the branch referred to, headed 
by John W. Craddock, chief. 

There has been a great deal of agitation towards the Gov- 
ernment arranging to furnish boots to the officers of the Army 
through the Quartermaster Corps. Whether or not founded 
on fact or to what degree, there has been a great deal of com- 
plaint that the officers are being overcharged for their boots 
and leggings. Spread eagle speeches have been made in 
Congress dilating upon the profiteering by retailers and mem- 
bers of that body have sought to cause the War Department 
to carry officers’ boots and shoes in stock and to sell them at 
approximately manufacturing cost. 

It is stated in the War Department that while it will be 
possible in the near future for officers of the army to buy their 
equipment from the Government at considerable saving over 
retailers’ high prices, it will not be made compulsory that they 
buy from the Government branches. It is not its desire to 
in any way interfere with the retail business of the country, 
but the demand is almost insistent that the officers be sup- 
plied through the Government stores. 

It is believed that three types of boots will be recommended. 
The first of these will be a lightweight dress boot; the second 
will be a field boot. There is a variance of opinion concerning 
the third type, both as to cost and construction, it is said, 
although, if adopted, it will probably be on the order of the 
new Pershing shoe for the enlisted men, except that it will, of 
course, be of boot height. 

In view of existing conditions in the shoe production line, 
it is hardly likely that early action will be taken on the recom- 
mendations now before the Shoes, Leather and Rubber Goods 
Branch. However, the Endicott, Johnson Company some 
time ago received an order for an initial production of 
25,000 officers’ boots and these will fill all early demands. It 
is not understood that the specifications under which these 
boots are being manufactured will be adopted as standard. 
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Welcome to Boston Shoe Trades Club 








Grand staircase of the recently opened Boston Shoe Trade’s Club, 
' 22 High Street—the mecca for men of the shoe, leather and allied 


industries of America. 





Mountain States Shoe Retailers’ 
Association 


Organized States of Colorado, Wyoming, 
Utah, Arizona, New Mexioo 

Field Secretary, A. F. Sloane has just completed a map of 
the United States marking all those states in black which are 
organized, those remaining in white not organized. But very 
little white space remains on the map, over thirty states being 
organized, and the latest report comes from the Mountain 
State Shoe Retailers’ Association, which includes the states 
of Colorado, Wyoming, Utah, Arizona and New Mexico, 
under the head of Harry E. Fontius, president, and Berlin 
Boyd, executive secretary. 

A letter coming from Mr. Boyd, executive secretary of the 
Mountain States Shoe Retailers’ Association, tells the story 
of the formation of the association and giving its officers: 


A. H. Geuting, Secretary-Treasurer, 
National Shoe Retailers’ Association, 
1244 Widener Building, 
Philadelphia, Pa. 
Dear Sir: 
I am pleased to advise you that an organization of shoe 
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retailers from the states of Colorado, Wyoming, Utah, Arizona, 
and New Mexico, which will be known as “The Mountain 
States Shoe Retailers’ Association,” was perfected in this city 
yesterday, and it was duly decided to affiliate this association 
with the National Shoe Retailers’ Association. : 

It was also decided at this organization meeting to hold 
the first annual convention in Denver, Colorado, September 
4th and 5th, 1918, and it was thought best to withhold the 
sending of list of members, etc. to you until after this first 
annual convention. 

The following is a list of officers and directors elected for the 
coming year: 

Officers: President, Harry E. Fontius, Denver, Colorado; 
Ist Vice-Pres., Tom Brown, Pueblo, Colorado; 2d Vice-Pres., 
Sam Deal, Colorado Springs, Colorado; 3d Vice-Pres., Herbert 
Hershman, Salt Lake, Utah; 4th Vice-Pres., E. Mosher, 
Rawlins, Wyoming; 5th Vice-Pres., H. A. Drachman, Tucson, 
Arizona; Sec-Treas., Roy J. Fleming, Denver, Colorado; 
Executive Secretary, Berlin Boyd. 

Directors: F. H. Wells, Colorado Springs; George Vance, 
Fort Collins, Colorado; R. C. Hearne, Denver; F. E. Leonard, 
Pueblo, Colorado; H. A. Duhl, Phoenix, Arizona; H. W. Jones, 
Ogden, Utah; A. W. Royer, Laramie, Wyoming; G. J. Wol- 
finger, Alamagordo, N. M.; H. C. Reynolds, Trinidad, Col- 
orado; C. A. Lee, Greeley, Colorado. 

Very truly yours, 
BERLIN BOYD, 
Executive Secretary, 
Mountain States Shoe Retailers’ Association 


Shades of Tan 
A Uniformity of Popular Shades Desired 


The War Industries Board, through C. F. C. Stout, Chief, 
Hide, Leather and Tanning Materials Section, Boot and Shoe 
Bureau, has sent out to the shoe manufacturers of the United 
States the following information on colors: 

“TWO COLORS OF TAN: This Section is now in 
communication with all the tanners of calf, kid, side 
leathers, etc., in regard to having them adopt two 
colors of tan—one a dark color, the other a medium 
color of tan. 

“It is quite true that different tanners will pro- 
duce somewhat different colors of tan, even though 
each one is only making two colors, but this Section 
shatl endeavor to have all tanners adopt two colors 
that they may in a measure standardize the color 
proposition, and the different colors of the different 
tanners may be so near alike that they may be inter- 
changeable, and while manufacturers may have two 
colors of tan from a certain tanner in his samples, he 
may during the season use stock from a different 
tanner and find the colors so near alike as not to be 
objectionable. The important thing is that each 
tanner will produce only two colors of tan.” 

Secretary Geuting of the National Shoe Retailers’ Associa- 
tion, after making arather extensive tour of the leading 
cities of the West, states: 

“The dominating note all along the line was what two 
browns are they going to give us. We should be sure that the 
two browns will be both live wires and big sellers. There 
was a unanimity of opinion that this medium shade of brown 
should be a soft, neutral brown, without red or yellow shading 
—that it should be a shade that would harmonize with the 
various shades of women’s wear, and that it would not jar 
with any shade and yet introduce a little mode effect.” 
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OCHESTER 
SHOE STYLE 


SHOW 
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O-OPERATION is the spirit of 
A the Rochester shoe trade—with 


government—with their 





their 
trade—with one another. 


knock or whine—always up and ready 


Never a 


to carry on loyally and efficiently. 

The shoe style shoe idea, created 
and fostered in Rochester, has now 
been taken up by the other great 
markets.. But for actual service to 
the trade, for simplicity of arrange- 
ments, for convenience to buyers the 
exhibitions of women’s and children’s 
footwear put on in the Flower City 
are unequalled. 

At the Parade of Living Models held 
Wednesday and Thursday evenings 
the Government suggestions and regu- 


lations were brought out clearly, re- 


FRED S. BRILL 
Secretary R. A. T.S.S. 
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C. B. ROWLEY 
President of R. A. T. S.S. 





MERLEAU C. SMITH 
Chairman Executive Committee of Rochester 
Style Show 





doubts and answering 


many questions in the minds of the 


moving all 


audiences. 

Any idea that style would die, be- 
cause of such requirements, passed 
away completely after viewing the 
With 


very few exceptions, all that were 


shoes shown on the runway. 


shown were of conservation’ pattern 


and leathers—but their lines were 
beautiful and the effects most at- 
tractive. 


The show was a success, achieved 
by the most careful planning and the 
hardest kind of work, contributed to by 
every member of the Rochester Asso- 
ciation of Traveling Shoe Salesmen 
from President Rowley to the newest 


recruit. 





H. M. JOY 
Treasurer of Rochester Style Show 
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Tremendous Strides of an Industry 


Address by Harry I. Thayer, President New England 
Shoe and Leather Association Before the 
Boston Shoe Style Show 


As I look about and see this beautiful display of footwear, 
if you will go back with me, not so very many years ago, many 
of you can remember when shoes were not packed in cartons 
with tissue paper but were placed in a case containing twelve 
or twenty-four pairs, laid one upon the other, and if for any 
reason they extended above the top of the case when the cover 
was to be placed on, it was not uncommon to stand on the 
cover to hold it down while the nails were being driven. 

Even under these extraordinary conditions our predecessors 
were unable to make shoes fast enough to supply the demand. 
These shoes were made either by hand or pegged or nailed. 
They probably wore well, but they had neither style nor 
comfort. 

When we consider the distribution of those shoes and then 
look at the beautiful exhibit here this evening it makes us 
realize the tremendous strides that have been made in our 
industry. The leather from which shoes formerly were made 
was bark tanned, stuffed with grease, with a black finish. 
The method of tanning was of the slow process, almost entirely 
tanned in vats. 


The Chrome Tannage 
Started Industrial Development 


After a number of years of patient experiment with chrome 
tannages leather was produced by tanners of America from 
the various kinds of raw material, taking the lead in the 
world in this production. 

Glazed kid, which for many years was made in France and 
enjoyed the highest reputation at that time over any other 
country, was later replaced by American chrome tanned 
glazed kid which took the foremost place in the markets of 
the world, and the old French and brush kid finishes soon 
became forgotten. 

Calfskins and side leathers have since taken an important 
place in this same tannage; and you see displayed here in these 
wonderful styles and fashions the result of the efforts of a 
quarter of a century or more in the leather industry combined 
with capable and progressive shoemaking. 

This show demonstrates great effort and ability prompted 
by local interest in New England and by the various men who 
have made it possible and to whom great credit is due. 


The Duty of 
New England 


It is a duty that New England owes herself to maintain the 
high standard of quality and fashion and to increase her pro- 
duction continually; to ship her products to the markets of 
this country and the world. In order to do this our tanners, 
shoe manufacturers and members of allied industries must 
work together individually and collectively to see to it that 
New England does not lose in her production in the industry 
in which she has held the lead for so many years. I cannot 
impress upon your minds too strongly the vital importance 
of New England becoming fully awakened to this fact. 


Watch Your Size Schedule 





What the merchant should concern himself about is buying 
sizes and widths that will sell—that will show a quick turn- 
over and avoid an accumulation of end sizes that sap the profit 
and feed the bargain counter. 
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Breaks His Leg Above the Knee 


Henry Hagemann of Hamilton, Ohio, Secretary of the Ohio 
Shoe Dealers’ Association, and Secretary of the National 
Shoe Retailers’ Association Mutual Fire Insurance Board, 
had the misfortune on the evening of July 6 to fall and break 
his leg above the knee. He caught his heel on a step when 
entering the Masonic Club Room, tumbled and was taken to 
his home. Friends of Mr. Hagemann will remember that 
the knee joint of this leg was already stiff from a former illness. 
It will be recalled that about a year ago, Mr. Hagemann under- 
went a serious surgical operation, at which time a goodly 
portion of his stomach was removed. 

With all this, he has done much to push the Ohio Association 
to the front and from his cot in the hospital directed the affairs 
of the National Shoe Retailers’ Association Insurance Board. 





Mid-Summer Outing 


Connecticut Shoe Retailers’ Association, Wed- 
nesday, August 14 


The Mid-Summer Outing of the Connecticut Shoe Retailers’ 
Association will be held at Lake Quassapaug, near Waterbury, 
on Wednesday, August 14. Waterbury’s Slogan is: ‘““Water- 
bury has something on Everybody” and this time the genial 
hospitality of the Brass City members will be in evidence. 
Complete plans will be stated by the Secretary, A. Raymond 
Webster, a little later. A rousing good time, with timely 
conferences, good food—a banner occasion in all respects— 
is assured. 





A Correction 


In last week’s issue of the “Boot and Shoe Recorder,” a 
notice of the Opening and Dedication of the Boston Shoe 
Trades Club appeared listing incorrectly the name of the 
President of the Haverhill Shoe Manufacturers’ Association. 
Mr. G. W. Dobbins, Treasurer of Witherell & Dobbins Co., 
Haverhill, Mass., has the honor of being President of the 
Haverhill Shoe Manufacturers’ Association, which position 
he has held since last January and which has heretofore been 
noted by us in the “Recorder.” ‘The error in the name in 
last week’s issue was a purely clerical one. 





- Well-Known Leather Man Dead 


Thomas F. Harty, who has been connected with the leather 
trade for thirty-five years, died of apoplexy on Saturday 
morning, July 6, in the Holy Family Hospital, Brooklyn. 
Mr. Harty was fifty-five years of age, and was in the employ 
of the Mart Waterman Company, Incorporated, New York, 
for the past eighteen months, for many years previously 
being Manager of Messrs. Winter & Goetz, New York. He 
is survived by a widow, Emma, two sisters, Mrs. Ella Hall 
and Cecelia Harty, and one nephew, Thomas A. Harty, 
U.S. N. 


F. E. Foster Now Sales Manager 


F. E. Foster is the new sales manager of Bradley & Metcalf 
Co., manufacturers of boots and shoes, Milwaukee, succeed- 





- ing H. F. Dehn who has enlisted in the aviation corps of the 


Army. 





Don’t be afraid of novelties—try them before condemning 
them. 
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Women’s Shoes in War Times 


Address by F. R. Maxwell, Vice-President and Sales Manager Thomas G. Plant & Co., Boston 
at the Boston Shoe Style Show 


HIS is the first time within the experience of any of 
us that we have had to operate our business under 
such conditions, and therefore, like everyone else 

have had to learn from day to day and week to week how to 
cope with unforeseen circumstances brought about by these 
war conditions. 

I do not believe that our volume of business in pairs or our 
profits have been increased because of the war. ‘The cost of 
footwear has, however, largely increased in price owing to 
the scarcity of certain materials and labor caused by war 
conditions. 


Dress and Fashion 

The style of dress adopted by the women of our country 
seems to me the main reason for the wonderful business 
which has been done in women’s shoes during the last few 
years. I think that women never looked so well or attractive 
as since the adoption of the short skirt and since they have 
given so much attention to the details of having their feet 
properly fitted with the right kind of shoes that are in keep- 
ing with the rest of their apparel; and I believe they will 
continue to wear the short skirts because of this and because 
they are more sanitary and allow greater freedom of action. 
In other words, they are attractively and practically clothed 
at the same time. 

So long as this maintains, the women’s shoe business should 
continue good, but only provided the shoe manufacturers 
and retailers work together to render to the consumer the 
very best of service and give them the right quality of mer- 
chandise at fair prices. 

The average price of women’s shoes is not high today as 
compared with the prices of other articles of wearing apparel 
that I am familiar with. 


137 Distinct Operations 
in Welt Shoe Making 

If you will consider for one moment the sources from which 
the raw materials are secured for the manufacture of women’s 
shoes, I think you will agree with this statement. The upper 
leather is a by-product largely made from the hides of goats 
which are raised in distant parts of the world and shipped to 
this country in their raw state. Without going into details 
with which you are familiar, up to the arrival of the raw 
materials at the factory, let me say that it takes 137 distinct 
operations to complete a pair of women’s welt lace boots such 
as are displayed so attractively by the young ladies who are 
acting as models here tonight. 

We, the manufacturers of New England, are using every 
effort to keep prices as low as possible and still produce shoes 
of real value and of a style that will be attractive to the 


consumer. 


Constant Effort to Improve 

We are working constantly to better systematize our busi- 
nesses, that we may improve the quality, the service, and 
lower the cost of production. 

We are earnestly trying to get closer together with the 
retail trade, that we may serve them better and when called 
upon, to be of more assistance in the solving of their problems 
and in forecasting their purchases; and this leads me to say 
at this time that I would warn retailers against placing orders 
carelessly with but one idea in view, that of saving money 


by forestalling advance in prices. You all know that if your 
sizes and widths are not right, or your stocks unbalanced, it 
makes no difference what the price may be, you are due for a 
loss ultimately which no saving in original cost can overcome. 

The Shoe Industry has been represented in Washington by 
a committee of men who have secured the confidence of our 
Government and therefore their suggestions have been given 
full consideration. The result is the present restrictions 
which have been adopted. These, I believe, are in no way 
injurious to our business, and we hope they will be helpful 
to the country. In fact, these very restrictions enable us, 
manufacturers, retailers, and tanners, to get together on a 
more intelligent basis in forecasting purchases than for many 
years. 


Financing of Advanced Purchases 


There is another thing which must be considered and that 
is the financing of advanced purchases. The manufacturer 
cannot share this burden further than to pile up raw materials 
and labor costs in advance, for both of which he has to pay 
promptly; and I do not believe it is wise policy on the part of 
retailers to buy larger quantities than normal unless they 
can see their way clear to easily finance such purchases. 

I cannot commend too highly the spirit which prompts the 
getting together of the different branches of the shoe industry. 
The results mean a reduction in cost of production by the 
elimination of unnecessary styles, and this means more in 
lowering the cost of shoes than it is possible for anyone to 
realize who does not understand the matter throroughly. 


Keep Up “‘Attractiveness’’ 


It is up to the retail shoe merchants to keep their styles and 
their stores and their advertising most attractive to the 
women of their locality. They must maintain the feeling 
that exists now that it is a pleasure for women to go down town 
and purchase shoes rather than feel that it is a necessity 
which they deplore. If you do not do your part along these 
lines, women are likely to go back to the old times when their 
shoes were the Jast item of wearing apparel which they pur- 
chased. 

I am proud to be connected with an industry which during 
this world catastrophe of war has stood together as a unit 
with but one purpose pre-eminent; that is, THE WINNING 
OF THE. WAR regardless of what it may cost. 


The Pride of America 

I am more than proud to be in a leading New England 
industry which has connected with it many men who have 
practically given up their business to devote their time and 
their wonderful ability entirely to the service of their country 
during the period necessary to win this war, WHICH WE 
ARE GOING TO WIN. How soon, no one knows. 

I am proud to be considered, or to have been considered, 
one of a body of shoe salesmen who have maintained the 
standards of New England throughout the country and who 
have the confidence of their trade and are respected as 
gentlemen. 

I am proud to be in this room tonight with those whose 
sons have already made the supreme sacrifice for their country, 
and those whose sons are now “over there,” or are on their 


way. 
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Editor’s Note-—An exact translation of the leading 
editorial in our South American and Spanish publi- 
cation. The authorities in Washington have com- 
plimented us on the helpfulness of our foreign publicity 
in explaining to the world “Why America is at War.” 


statement is not a paradox. It is not the time 
now to discuss whether the war broke out for 
reasons of greed and commercial expansion. It is 
probable that, at the beginning of the fight, both 
sides were guilty of this narrowness of vision, but it 
can be said no longer that the struggle which 
nowadays is going on, with all its destroying power, 
is due to the thirst for keeping the markets held be- 
fore the present outburst and to the acquiring 
of new avenues to widen commercial activities. 
The Governments would face multitudes in 
open rebellion, and military discipline, this per- 
fect self-denial on the part of the soldiers, that 
makes them go to a certain death without a 
moment of hesitation, would be impossible, for 
such noble courage could not be derived from 
such a low thing as the fever for gain. The 
good sense of the crowds would have saved the 
latter from being deceived. And the good sense of 
the multitudes is a real thing.that exists, that it 
must be counted upon; of which, no ruler, no states- 
man has the slightest doubt, after several years of 
public life. 
All this is written because it is high time to avoid 
having the open-minded neutral, living in far lands, 
fall prey to the well-prepared and skilful arguments, 
in which the “selfish ultimate ends and the com- 
mercial ambitions of the United States in this war” 
play an important part. 
This is not true and it is not true because the fat 
earnings, the sure gain for the United States, was to 
be found in a prolonged neutrality. Remember the 
first year of the war. The United States was the 
market where all the Allies flocked in search of gold, 
so vital to them in order to keep on the bitter 


fhe war is the war of the multitudes and this 








Commercialism and War 


The Entire World Stakes Its Political Happiness 
for Freedom 


From Edicion Latino-Americana Boot and Shoe Recorder 
Revista del Comercio de Cuero Calzado y Accessorios 


struggle against such a pitiless foe as Germany. 

As the war went on, the financial situation of the 
Allies was becoming more and more strained, the 
guaranties exacted by the banking firms were 
harder, and therefore, the gains fatter. 

The German submarines sunk several American 
ships! It is true. The German submarines, on 
sinking those ships, sent to the bottom several men, 
women and children, subjects of the United States. 
This is also.true! And what about it? Were the 
United States so intensely businesslike, were our 
feelings so attracted by money, by the DOLLAR, 
as the Germans would like to have the world to 
believe, those losses would not have been cause 
enough to root the nation out of a neutrality so 
lucrative as ours. 

On entering on the Debit side of our National 
Ledger the healthy gains coming from our loans 
to the Allies, and on the Credit side the amount 
for the tonnage and human lives lost, the closing 
balance could not have been more substantial for 
our National Pocketbook. 

And nevertheless, the United States has gone to 
war. Where do you find, then, this commercialism 
so much spoken of by mouths, which either know 
too well what they are saying or are but phono- 
graphic records, repeating what they hear, without 
understanding the true meaning of the noise they 
are making? 

Where do you find this commercialism? Be- 
cause the United States is in war? Can we dream 


of getting a greater gain in the struggle we have just 


begun? It is necessary to be an idiot to think so. 

Some may say—After the war. After the war, 
how? And the answer i:: “The peaceful penetra- 
tion of the South American markets.” Let us be 
clear about this point and let us settle it once for 
good, for we do not forget that Latin-American eyes 
will, at least, peruse these lines. 

Let us suppose that the United States had not 
gone to war. Let us suppose that Germany had 
come out the winner. Is it possible to think that 
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Germany, with all the power of its organizing genius, 
would have been able, on the morrow, of having 
signed the treaty of peace, to renew the same 
normal business life that it was living every day, 
until the minute before the war started? If there 
is some one thinking this, this some one forgets that, 
superior to the Teutonic organizing genius are the 
economic exigencies of human life, suddenly stopped. 
Such a complicated machine as economic life is 
today cannot be started anew as it is thought, 
because economic necessities are pitiless and re- 
morseless, more so than the methods employed by 
our enemies, and play no favorites. 

So that, as far as the peaceful penetration of the 
South American markets is concerned, would have 
been an easier job for the United States to do in 
a state of peace than in a state of war. 

And nevertheless, the United States is gone to 
war! Why has it gone to war, then? For Hu- 
manity’s sake! There goes the answer. 

For. Humanity’s sake, because there are intel- 
lectual monstrosities that must not be allowed to 
prosper. It is possible-for certain groups of society, 
for some nations, for the entire world, and History 
teaches us that this has happened, to tolerate and 
even to defend mistaken ideals, ideals of obvious 
inmorality, above all if the latter are clad with the 
garments of an artistic brilliancy. But what can- 
not be tolerated, what will never be tolerated, after 
the road covered by Humanity, is the admission 
that a certain nation, a certain race, are super- 
superior to the entire world. As far as the group 
defending this stupidity does not go farther than 
noising it out with intellectual grunts, it may be 
tolerated as we tolerate an incurable maniac. But 
when the stupid nation tries to impose upon the 
world its non-existing superiority, resorting to 
means dictated by such brutality as never was 
witnessed in the world, then there is no other course 
open to the world but to annihilate the guilty 
nation; there is nothing left to be done but to 
operate upon it and extirpate it from the world as 
a cancer is operated upon and extirpated, without 
counting the cost of the operation. 

And this is what the United States is going to do 
and what it. will do. When it was understood that 
a German victory meant the everlasting slavery of 
the weak to the strong; when they saw that defeat 
for the Allies included also the total bankruptcy of 
the democratic ideals, that they have cost so many 
tears and so much blood to the suffering humanity, 
they did not hesitate to go to war. Think of a 





nation of one hundred millions of inhabitants that, 
without a moment of hesitation, in twenty-four 
hours, accepts the resolution of its President and 
goes to war. Is it possible to believe that, had the 
President of the United States been driven to war 
by a gang of unscrupulous financiers, the people of 
the United States would have obeyed him? 

No commercialism can be found in the passing by 
of the regiments, their ranks filled with athletic 
youths of open foreheads, eyes looking afar, smiling 
lips, all marking the step to victory, that victory 
that they are going to snatch, even at the cost of 
their lives. a 

No commercialism can be found in any American 
home, from which the father, the husband or the 
son has gone!... Commercialism! Step inside of 
any of these homes when they receive the sad news 
that the beloved one is no more and watch the 
features of the father hardening with grief and 
pride! ... The supreme expression of deep sadness 
and resignation spreading upon the faces of the 
mother or the wife!... The uncanny seriousness 
of the children, inappropriate to their years, express- 
ing something very great, that they cannot explain 
to themselves but that they will never forget! 

All these atoms that each family brings to the 
total sacrifice, have not as an objective to gain 
markets, to pile up gold!... Such beautiful 
renunciations! Such complete sacrifices cannot 
spring!—do not, spring from practical and busi- 
ness reasons! 

They spring forth from principles! It is the 
struggle of one principle against another! It is the 
strife of the right of all against the privilege of the 
few! It means that the kingdom of the humble is 
coming to them! The kingdom of the humble has 
started to walk with sure step across seas of blood! 
Never mind, this blood will bear fruit! It is the 
red water watering the garden where roots the tree 
of life, with its gigantic trunk, bubbling with the 
sap of freedom, with fruit a-plenty that all those 
may eat it who are prevented now from doing so 
by the believers in divine right! 

But the day of the victory will come! Blessed 
are those who have fallen! They will not be for- 
gotten by the widows and orphans! They will 
have given their lives for something so sublime that 
Christ will recognize them as his own! 

And this is what is called commercialism by the 
ones who label themselves the selected ones among 
human beings! 


E. BERGE-SOLER. 
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Cuts are twenty-five cents each, 
postage paid. All orders 


to be accompanied by cash 
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No. 855, 25c. 


Your Uncle Sam 


Says: 
“Buy White” 


B Y so doing you not only 





are helping him—which 

means helping yourself 
win in this present conflict— 
but you are helping your feet 
to really enjoy these Summer 
days; for nothing is so cool 
and comfortable as white for 
Summer wear. 
And as for Style—Blank’s White 
Pumps and Oxfords are up to date 
in every respect. 
The dainty pumps with high-curved 
heels and medium straight heels are 
a treat to look upon. 
There are smart white oxfords of 
kid, nubuck and fabric on trim- 
fitting lasts with all the newest 
heels in street and sport styles. 
White Nubuck Pumps—High 
French Heel. $7.00 
White Linen Pumps—High French 
and Medium Straight Heels. $6.00 
White Kid Oxfords—Tapering Last, 
French Heel. $7.00 
White Canvas Oxfords—Fibre Soles 
—Sport Model. $4.50 
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Well Chosen 


Footwear 


A Necessary Item in 
Correct Costuming 


Smart Oxfords and 
Pumps of the most 
approved styles, at 


BLANK’S 


ELL-CHOSEN footwear — 

that is the particular style 

of shoe to harmonize with 

the correct costume—is an item 

which every woman should con- 
sider. 

At Blank’s you will see a most charming array of dainty shoe styles, each 

correct in the finest detail, any one of which you may well be proud to wear. 
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White Buck Oxfords 


French Heel, Slim Last.......... $6.50 A Word of Advice 


Gray Kid Oxfords Government __ regulations 
French Heel, Slim Last.......... 6.50 covering the shoe and 
Tan Calf Oxfords poe Fy me ache — 
French and Military Heels........ 6.00 apres Ming crepe Frm 
White Canvas Oxfords demand. So to save you 
Welt Sole, Medium Heel......... 5.50 me wee Now” while 


Fibre Sole Oxfords there are sizes for every- 








Tan Calf, White Canvas, Medium body. 
ee SD Per ore rrr ee 5.00 




















Important Notice 


Owing to the condition of the 
metal market it is impossible 
for us to tell how long we can 
continue to sell these service 











cuts at the present price. 
Consequently it will be wise 
for you to order just as many 
of your cuts now as possible. 
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Please order cuts by number. Then 
you will be sure to get just the cuts 
you want. A scrap book, well kept, 
will show you at a glance just the 
cuts you can get in twenty-four hours 
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FOR THE LITTLE TOTS 


Dress-Up and Play Shoes and Sandals in Soft Pliable Leathers 
and Nature Shape Lasts 

A To give little feet room to exercise—to give support 
Four-Fold where support should be—to add that bit of daintiness to 
Test the already dainty dresses, and last but not least to pos- 
sess such wearing qualities as might reasonably be ex- 
pected * such shoes is the standard by which every pair of Blank’s Shoes 
is tested. 
Mothers Such a high standard of quality assures you mothers the 
of maximum wear from the little shoes you buy, and with 
Growing our expertness in fitting children’s feet we are pleased to 
Children offer a service particularly complete and high grade in 


every way. 
Barefoot Sandals—Ankle Ties—Mary Janes—Pumps—Oxfords—and 
Play shoes of all kinds. 
“Everything for the Kiddy’s Feet that’s good.” 














Good Values 
Men’s Oxfords 


Comfortable Lasts 
with Lots of Style 


BLANK’S 


Buy your Oxfords now and 
save money. The Govern- 
ment says “Save leather,’ so 
it is your duty to wear your 
Oxfords as late in the season 
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No. 860, 25c. 


Men’s Stylish Oxfords 


At BLANK’S 


Smart looking styles in durable 
leathers, ma by experts in 
shoe construction. 


LANK’S Oxfords have a 
style of their own which 
cannot be denied. They 

are up-to-the-minute in every 
detail, and as for service there 
is no customer of ours so par- 
ticular as we are ourselves 
that each and every pair ren- 
ders the maximum satisfac- 
tion from every point. 

This week we are making a Special 
Mid-Summer Oxford Offering. 
Which affords a remarkable op- 
portunity for you to make real 
savings. 

TAN OXFORDS 
Rich dark brown and several 
lighter shades—English Toe— 
Leather Sole $5. 
RUBBER SOLE OXFORDS 
Tan and black, with and — 


Nubuck and Canvas—White 

Rubber Sole—Low Heel. . $4.85 
BLACK GUN “METAL OX- 

FORD : 

Smart English Last, Low, Flat 

Heel $4.60 
All of these prices are at least 15 
per cent lower than earlier in the 
season. In some cases the saving 
is even more. 



































August 
les 10th 
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Stock Win-\Wwe-War- 























N or about August 10th, the following styles made on our Elect 
Last illustrated herewith, will be ready for shipment from our 


stock department. We advise early ordering. 


BR BA Tae COM a io 0k on 0 as Siwien. ete Seale $5.00 
233 Gun Metal (imitation wing) ..... Fo ie ais 6 och a Sa 5.50 
eg) een ae Pee Pe 6.50 
CS ir ae SD 8 is i OK ese 7.00 
493 Mahogany Calf (imitation wing) .................... 6.00 


Williams Clark & Company 


Makers of La France Shoes for Women 


Lynn, Massachusetts 
Boston Salesrooms, 183 Essex Street 





























Medlin Soles 


Nesta Soles 
bring you as 
good profits and as 
quick profits as 
other soles that 
give less satisfac- 
tion to the cus- 
tomer. And re- 
member—Sattsfac- 
tion to the customer 
is the basis of a 
permanent repair 


t is this same sar- 

isfaction which 
brings people to 
you, year in and 
year out, for Wing- 
foot Heels. Wing- 
foot Heels have 
a firm resilience 
which makes them 
superior in cush- 
ioning capacity. 
‘They are guaran- 
teed to outlast 
other heels. 


The Goodyear Tire & Rubber Co. 
Akron, Ohio 


























HE Regal Shoe’ Company is creating over-night a 
national market for the great shoe illustrated on the 





opposite page. 


We are showing it in a full-page advertisement in the 
Saturday: Evening Post. We know and you know 
what that means for the retailer who covers. 





It's the Wellesley, one of Regal’s standardized shoes, 
good all the year ‘round, a boot altogether in the spirit 
of the times. 


We are ready In-Stock. 


l 


Cover! 
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Regal Shoe Company 


BOSTON, MASS. 
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Stock No. R-8072 


Cordo Russia Side 8 in. Three Quarter Fox Bal; Same Top; Small 
Perforated Tip; 7 sq. Sole; | 1-2 in. Cuban Heel; Invisible Eyelets 
to Top; Perforated Vamp Line and Eyelet Row. 


AA, 4 1-2 to 7 B, 3 1-2 to 7 
A, 4 to 7 C and D, 2 1-2 to 7 


\WAR-TIME service in a woman’s 
Stylish Street Shoe. 


Stock No. Price Telegraph-Order 
R-8072 $5.15 Code Word 
EMPIRE 


Regal Shoe Company 


BOSTON, MASS. 
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BILLIKEN E| ITS EFFICIENCY AS A TREE Is NoT | 

E IMPAIRED BY ITS SIMPLICITY 3 

The Kiddies All : The patented arrangement of the spring makes 

Like Billiken Shoes it a better fitting Tree than could be secured 

a ae otherwise. Half sizes not needed, as the = 

Give the Kiddies’ Feet a Treat spring gives the adjustment necessary. = 

’ ILLIKEN” shoes not only Peer : 3 

! : please the children, but by Price Fifty Cents the pair : 

keeping shoe bills within bounds, S 

appeal to the mother. = 

“Billiken” is a harmony that ties Es 

together Manufacturer, Mer- 3 

chant, Buyer and Wearer, and i 

brings to the Retailer the other i 

fellow’s customer. E 

Write or wire today for our i 

j “Billiken” proposition and get E 

the agency for America’s most 5 

successful shoe for children. The i 

shoe the child outgrows. E 

McElroy-Sloan : 

Shoe Co. : 

Manufacturers CATALOG OF SHOE TREES 3 

P AND SPECIALTIES = 

St. Louis, Mo. ON REQUEST : 

0. A. MILLER TREEING 

MACHINE COMPANY : 

< Brockton - - - Massachusetts : 
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The Patent Leather of Superlative Quality 


Our high standards always maintained in the manu- 
facture of PATENT PARAMOUNT make it the 
Safest Patent Leather for the dealer to specify. 











COMPANY 








BOSTON MASSACHUSETTS 





Fine Shoemaking Possibilities 


Made in the shades recommended by the 
Government. BEAUGRAIN Side Leather 
affords most interesting possibilities for fine 
shoemaking. You’ll be repaid if you specify 
BEAUGRAIN. 
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SIDE LEATHERS 
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Shoe Polishes 


VARIETY 





Sold in the Market Places of the World 


BBY BROWN 





BOSTONIAN C RE A M— 
The ideal cleaner for kid and 
calf. You'll need a good stock 
of the brown for brown glazed 
kid and mahogany calf—also 
the cordo-tan for cordovan 
leather. Then there’s the white 
Bostonian for all colors of 
glazed Russia calf, vici or don- 
gola kid or reas leather— 
also light and dark gray and 
any other color or shade. 
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Very popular 
everywhere. A 
strong seller. Keeps 
white kid, white 


In addition to the 
four big sellers 
shown here we can 
supply an “Oil 


NO 
PASTE—for all shades 
of brown —_. Once 
you put this paste in 
stock, you'll be like 
everybody else who has 
ordered it—you'll repeat 
onit. Forit’s one of the 
_— sellers in our whole 
e. 
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calf, buck and Nu- Paste,” black or tan. Gants he ae ee 
buck shoes s pic package of PEERLESS 
and span. OXBLOOD PASTE. 


A purchase of Whittemore’s shoe polishes is an asset 
instead of a liability. It will sell. Others may sell. 


Don’t take chances. 


Ask Your Jobber’s Salesman or Write Us for Complete Catalog 


Whittemore Bros. Corp. Cambridge, Mass, eodtna'tboi sss 


For Red or Oxblood 





NOBBY BROWN 
COMBINATION — A 
better combination than 
this old standby for 
cleaning and ishing 


shoes is yet to be made. 
The leader for years. 
Yes, you can also get 
this combination pack- 

or Ox- 








FROM A LETTER 


written to us by a retailer: 
““Gentlemen— 

“Enclosed find a list of checks mailed today to 
different concerns. . . . Our balance in the bank 
eee 
*‘We are trying our hardest to deal fairly with 
the people we buy from, and with your kind co- 
operation and assistance hope to be a first-class 
account. We will be in the market to see you in 
person some time nezt week. 

“Thanking you for your kind co-operation, 

“Yours very truly, 
Our assistance and co-operation is extended 
to all retailers. 
By helping retailers we are helping 


business. 





THE CREDIT CLEARING HOUSE 
“Builder of Better Credits” 
Offiées in all important cities 
Executive Offices: 440 Fourth Ave., New York, N. Y. 
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SSW. 32nd. STREET 





Chippendale 
Design 





Make Buyers Out of Passersby 


The holder on the shoe stands, shown in 
our Chippendale design, can be tilted to any 
angle. 

Our supplementary catalogs, presenting 
our complete line of fixtures in William and 
Mary, Adam, Queen Anne and Chippendale 
designs, will be sent you upon request. 
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LANSING - MICHIGAN 


NEW YORK SALESROOM CHICACO 








SALESROOM 
234 S. FRANKLIN ST. 
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¥," / hen examining soles remember two things: 
genuine NeOlin Soleszever come unbranded 
—genuine Nedlin Soles zever come in sheets. 


To be sure you are examining genuine NeOlin Soles, look 
for the name—NDeolin—branded in slightly raised letters 
across the shank. 


If you find it you will know the sole you are looking at is 
of high quality, and long wearing, flexible and waterproof. 


The Goodyear Tire & Rubber Company, Akron, Ohio 


Neodlin Soles 
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The Big Keds 
Advertising 
Drive Is On 


50,000,000 people will 
read it. 

Link up your store with 
Keds advertising and 
identify your store as 


Keds headquarters. 

















Nationally circulated publications are re-telling the story 
of Keds to all kinds of people of all tastes. 


Hot weather is here and much more is promised. More 
people will want Keds not only for their comfort but also 
because of their sensible economy—a nation-wide watch- 
word just now. 


Get your share of Keds business. Make your townspeople 
realize that your store is Keds headquarters. 


And be prepared to fill every order. Keep your stock 
efficient. 


Large and well-assorted stocks carried by the principal 
Wholesalers and Rubber Stores everywhere. 


UNITED STATES RUBBER COMPANY 
New York 
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Weekly. 





WEATHER INDUCES 
SUMMER DEMAND 


For Rubber Shoes 
Factories Busy 


A surprising feature of the retai!ing 
of rubbers just now is the demand for 
light goods, especially in women’s 
lines. This has been caused by the 
April-like weather’ which has been 
general in New England and the Middle 
East for two or more weeks, nearly 
every day having rains of more or 
less severity, and some days-a down- 
pour, which .caused wet traveling: 


This trade is having an effect upon’ 


stocks which cannot be looked upon 
with equanimity by the dealers, who 
are to a greater or less extent, uncer- 
tain whether they will get all the goods 


they have ordered for their Fall“and {= 
sales ate 


Winter. trade. However al 
sales, and if they have calls for them 


now, it would be foolish to hold the 
goods and*lose the sales on the risk of 


selling them later. 

At the meeting of men representitig 
the manufacturers, jobbers, and _retail- 
ers, held in Boston last week, and 
reported in last week’s “Boot and Shoe 
Reeorder,” efforts were made to effect 
a better_understanding regarding vari- 
ous points which customers would like 
to have changed. Among these were a 


change of date of announcing prices, | 


both of rubbers and tennis, more time 
for. detailing, complete filling. of all 
orders taken, and uniform cartons. 
These points will be presented to the 
manufacturers after the various retail 
associations shall, have given them 
consideration, each in its own regular 
meetings. 


TENNIS LINES 
SELLING RIGHT ALONG 


And Manufacturers 
Preparing for Next Year 

Those buyers who attended the Bos- 
ton Shoe Style Show had a peep at 


* 


ing against 





The Rubb er Realm 
Market Review of Rubber 
Footwear, Supplies and Prices 
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some of the new tennis lines which the 
manufacturers have created for next 
Summer season’s trade. While the 
goods now on the dealers’ shelves are 
better than those of any previous 
season, the new lines are still finer, and 
in» the new shoemaking styles great 
progress has been made. Present 
business in tennis lines is excellent, and 
re-orders are coming in to such an 
extent that the makers see little chance 
for any let-up at the factories for some 


“weeks to come. 


CRUDE RUBBER 
ABOUT ALL SOLD UP 


With Heavy Accumulations 
at Primary Markets 


The crude rubber market is prace 
tically at-a standstill, as there is very 
little free rubber in the market. ‘The 
trade is amply supplied for ordinary 
requirements for some weeks to come, 
and while there is some forward buy- 
allocations, the trade 
generally is waiting for the end of this 
month, which will complete the first 
period of regulation of importations 
and prices. While it is the general 
belief that the present restrictions will 
remain for at least one more quarter, 
there are some who think that the rub- 
ber growers of the Far East will 


“endeavor to induce the British Govern- 


ment to intercede, to induce the United 
States to allow larger importations 
and thus relieve the heavy accumula- 
tions now in stock at shipping points. 
As a consequence of this large.stock, 
prices are weak at Singapore and 
other points, and the Rubber Growers’ 
Association is hoping that the British 
Government will establish minimum 
prices for sales of plantation grades 
at prime points. In spite of this weak- 
ness in plantation grades, quotations 
are held firmly to maximum figures, 
same as previous reports. We quote: 


Upriver fine, 68c; islands fine, 59c; 
upriver coarse, 40c; islands coarse, 27c; 
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caucho ball, 40c for upper, 36c for 

lower; cameta, 28c; first latex pale 

crepe, 63c; smoked sheets, 62c; brown 

crepe, 60c; centrals and Mexicans, 39c; 

saree. wet 38c; washed and. dried, 
ci 


SCRAP RUBBER 
IN VERY LIGHT DEMAND 


And Dealers Well Stocked 
Reclaimers Not Buying 


The scrap rubber market is inactive, 
and prices somewhat unsettled. Some 
dealers have so great accumulations 
that they are refusing to buy until the 
reclaimers show some interest. Under 
such circumstances, collectors are not 
likely to bid heavily for such lots as 
retail shoe dealers have on hand. 
These prices are given from the leading 
cities, but they are to a great extent 
nominal and are dealers’ paying prices 
per hundred’ pounds, which are, -of 
course; more than collectors can pay. 


Pon New York Philadelphia Chicago 
m ew 

ee 8 to 8.10 8 7.50 to 7.75 

‘ 1 Arotics: 3 
| New York raters Chi 
6.30 to 6.60 6.25 to 6.50 6.15 to 106.25 1064 
Untrimmed Arctics; 

New York Philadelph Chi 

HERO PETER 


Rubber Notes 


The Hood Rubber Co. raised the 
wages of its 8,000 employees July 1, 
a second advance since March 1. 
General manager F. C. Hood, is now 
considering the housing problem. 
The factory was built on a large plot 
in Watertown, with few houses in the 
vicinity. Today there are many resi- 
dent structures and more are needed. 

Edward I. Aldrich, sales manager 
of Hood Rubber Co., has announced 
his candidacy for Governor’s Council, 
at the coming Fall election in Massa- 
chusetts. Mr. Aldrich has been active 
in political circles for years, but has 


never before been candidate for office, 


except service on the Boston School 
Committee, 20 years ago. 
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BERNICE 


Featuring Creese & Cook’s Tony Red 
Calf for Vamp with Lawrence’s No. 
20 Nubuck Top. Leather Louis 
Heel. Flexible Welt. 
P. J. HARNEY SHOE 
COMPANY, LYNN, MASS. 
Boston Office, 183 Essex St. 


Coast Distributors 
H.S. BELL & CO. Los Angeles 


HARNEY: 


He Shoes You Order Ay re the Shoes You Got” 
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News in Shoe Markets 
and Merchandising, Develop~ 
ments in America’s Shoe Centers 
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Lynn 


MAKING THE MOST 
OF EVERYTHING 


Every Bit of Leather 
Every Pound of Coal, 
and Every Man Must Do His Bit 


Lynn is swinging along at the war 
pace with speed and power. But pro- 
duction is*tmby 60 per cent of normal, 
manufacturers are declining orders for 
delivery after October, except at the 
risk of the buyer. Conditions are up- 
heaved, and a fellow has to keep plug- 
ing every minute to keep on top of the 
pile. 

Every bit of leather, every pound of 
coal, every man has been summoned 
to do his bit for the maintenance of the 
Lynn shoe trade during the war, and 
the police are rounding up the slackers. 
Yet with all these extraordinary exer- 
tions, some manufacturers are inform- 
ing their customers that they must 
put a limit on their supplies of shoes 
for next year. This is the war. 

Many shoes for next Spring and Sum- 
mer are now going into the works, to be 
made and delivered before Oct. 31. 
Beyond that date, Lynn manufac- 
turers, as a general rule, will guarantee 
neither prices nor deliveries, and the 
buyer has before him the job of looking 
after himself. 


WIN-THE-WAR STYLES 
NOW BEING MADE 


They Have Double Soles 
That Wear Two Weeks Longer 


Williams & Clark Co., following the 
recommendations of the Conservation 
Board, and making Win-The-War 
styles, are producing such boots as 
these for Fall and Winter. 

Eight inch pattern boots, made over 
a military walking last, with uppers of 
stout calf leather of mahogany shade. 


The bottoms of these boots have 
two soles, stitched through and through 
by the lockstich machine, and finished 
in the natural grain. 

Some shoe buyers find it worth while 
to give especial attention to the points 
of these new style shoe bottoms. The 
two soles, making the double sole, pro- 
vide for a ten iron bottom, as stout a 
sole as any woman wants beneath her 
feet in Winter weather. As the soles 
are stitched through and through, the 
cutting of the channel in which to sink 
and hide the stiches is saved, and the 
leather is not weakened. By finishing 
the bottoms in the natural grain, the 
time and labor of buffing off the grain 
is saved, and the grain itself is left on 
the leather; for the customer to buff 
off by wearing the shoes over sidewalks. 

It is claimed that bottoms made this 
way will wear at least two weeks longer 
than will bottoms made in the way 
common before the war. Also, this 
method of making bottoms is urged and 
approved by the Conservation Board. 
It saves heavy soles for soldiers’ shoes. 


RIBBON SHANKS 
AND LOUIS HEELS 


A New Feature in Turn 
Shoes Now Being Made in 
Popular Priced Shoes 


Some turn shoes, dressy styles, for 
big city trade, made by George E. 
Coffin Co., have ribbon shanks, which 
shanks, of course, are narrow and thin, 
like a ribbon. 

Ribbon shanks have always been a 
feature of real fine footwear, because 
they shape up finely under the instep 
of the foot, making a beautiful arch, 
and a well turned ankle. 

But ribbon shanks are not often at- 
tempted by makers of popular priced 
footwear, because of the expense of 
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time, money and labor that is necessary 
to the making of them. 

However, George E. Coffin Shoe Co. 
is now making them in numbers. They 
have wooden heels, of the Louis style, 
of course. 


CAMOUFLAGE IN 
TEN IRON SOLES 


Though Forbidden on Turn 
Shoes, Lynn Samples 
Seem to Show Them 


A mighty interesting specimen of new 
shoemaking, seen at the factory of 
George E. Coffin Shoe Co. is a turn shoe 
with a ten iron sole. 

Now the Conservation Board has 
forbidden the use of No. 10 iron soles 
on turn shoes, and it is with regret, but 
with patriotism, too, that the firm gives 
up the making of them, its specialty. 

But it is now experimenting with a 
way of making turn shoes with No. 10 
iron bottoms, without using No. 10 
iron soles, which soles are wanted for 
shoes for soldiers. 

It makes turn shoes in the usual 
manner, and then it lays upon the fore- 
part of the sole, an “insert” or tap, of 
fibre, whose edges are bevelled to noth- 
ing. This fibre tap is cemented to the 
leather sole, and is rolled down so 
firmly that it is embedded in it, and 
looks just like part of it. Soa No. 10 
iron bottom is made. 

Now there is this mighty interesting 
possibility from the use of the fibre 
taps. If they can be cemented to turn 
shoes so firmly that they will stay there 
until worn out, then a method of tap- 
ping turn shoes has been found. If 
turn shoes can be tapped, then the 
demand for them will certainly in- 
crease. 

However, the proposition is presently 
only in the experimental stage. It is 
among the interesting possibilities of 
development of the shoe trade during 
the war time. 
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P. J. Harney Shoe Co. 
Factory, Lynn, Mass. 


Boston Office 
183 Essex Street 
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Tober-Saifer Shoe Co. 


Creators of Novelty Shoes 
Oxfords and Pumps 
In Stock Ready to Ship 
Also Nifty Boots in All Lead- 

ing Shades 


Write for Samples 


1312 Washington Av., St. Louis, Mo. 

















The House of Service 
Novelty Footwear 


IN STOCK 
In Narrow Widths 


VINSONHALER SHOE CO., 
1211 Washington Ave., St. Louis 
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Women’s McKay and Welt Shoes, Stylish 

at all times and valucs that stand alone 

at their prices. 

Cotter Shoe Co. - - Lynn, Mass. 
Boston Salesroom, 212 Essex St. 











1508 WASHINGTON AVE. 


St. Louis. Mo. 


Novelties in Stock 
For At Once Shipment 








The Easiest Selling House Shoes 


9 
Large 
Variety ——_ 
A. = Turns 


weave CO. RT wana, 
Lane Brothers Co. aciaco82 ave. Boston 


W.C. Cushman & Co. 


WOMEN’S WELT AND McKAY 
SPECIALTY SHOES 
ON THE FLOOR—READY TO SHIP 


403 Albany Bld., Boston 


New York Office, 127 Duane St., Room 32 














The Line of 100 Styles 
of Comfort Shoes 








TIMSON BROS,, ! 
Boston, Bee. otc 











Colonial Pumps Next Year 
Have Long Slim Vamps 
and Shiny Silver Buckles 


New styles for 1919, from the Wat- 
son Shoe Co., are colonial pumps, with 
long slim vamps of shiny black leather, 
and large shiny silver buckles. Other 
types are of black kid leather, with dull 
gun metal buckles. They have high 
heels, of course. 

There is precedent for 
pumps as a war time style, for colonial 
belles wore pumps during the Revolu- 
tionary war, and in the colonial period, 
too. Yet in stern colonial times, the 
Puritan magistrates frowned on vanity 
in footwear, and in Lewis and Newhall’s 
History of Lynn one may find records 
of colonial maids and dames who were 
reproved by the authorities for their 
“inordinate display” of fine footwear. 

War service boots, for women who 
drive motor cars, trolley cars, or run 
elevators or work in munition factories, 
the Watson Co. has, as well as it has 
fine dress footwear. Its “Peggy boot” 
is a powerful war boot, with double 
welted sole, lock stitched, and with a 
natural bottom, and like points, such 
as win the aproval of the Conservation 
Board, and please the person who seeks 
full service value in footwear. 


colonial 


Reserve Stocks Low 
Possible Shortage Predicted 

A Lynn manufacturer who carried 
125,000 pairs of shoes in stock before 
the war is now carrying only 25,000 
pairs, and this number is steadily 
diminishing. Another manufacturer is 
down to a few thousand pairs in his 
stock department, and a third manu- 
facturer has closed out his stock de- 
partment entirely. No one of these 
manufacturers hopes to fill up his 
stock department again during the 
period of the war. It may be that 
these are barometer readings that 
foretell a shortage in supplies of shoes, 
or it may be otherwise. 
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Salesmen to Help 
in Conservation, Will Carry 
Grips Instead of Trunks 


The sales manager of a Lynn shoe 
firm is considering the matter of pro- 
viding his salesmen with large grips, 
in place of their regular sample trunks. 
The salesmen will fill the grips with a 
limited number of samples of shoes, 
and will carry them in their hands. 
That will save the railroads the labor 
of handling the trunks; also will save 
the salesmen the annoyances that come 
when trunks are lost, or delayed. The 
sales manager, of course, is ardent in 
conservation work. 


J. J. Grover’s Sons 
Incorporate with 
$1,000,000 Capital 


J. J. Grover’s Sons, Lynn, makers of 
familiar comfort shoes, and of new 
style welt and turn shoes, too, have 
incorporated their business with a 
capital of $1,000,000. The manage- 
ment and the policy of tht enterprise 
continues without change. The incor- 
poration is for the purpose of perpetu- 
ating the business. 


RESULT OF WAR INDUSTRIES 
BOARD RECOMMENDATIONS 


Manufacturers May 
Cut Out Special Cartons 


Lynn manufacturers of shoes have 
from a maker of cartons a letter in- 
forming them that it wishes to elim- 
inate the manufacture of all special 
size cartons, and to limit itself to 
standard sizes. It states that it makes 
special sizes with great difficulty, and 
that it could make more cartons each 
day, with its present force of workers, 
if it produced standard size cartons 
only. 

The manufacturers of shoes are send- 
ing copies of these letters among buyers 
of shoes. 


Cincinnati 


Principal Business 
Is in Oxfords and Pumps 

The local boot and shoe trade gives 
every evidence that business is good in 
volume and brisk in action. The retail 
shops say that in women’s shoes 
demand is running strong for oxfords 
and pumps, while the men’s stores 
complain that business is not of the 
kind they like to brag about. Women’s 


shoes are selling fast enough, it seems, 
to keep a steady flow of duplicate and 
size-up orders going to the manufac- 
turers having in-stock departments, 
also to the wholesalers. The latter 
say that business with them is excep- 
tionally good. Their only complaint 
is that they cannot assure themselves 
of sufficient stocks of footwear very 
far in advance, due to the inability 
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of their supply manufacturers to cover 
their full needs. 


Governmental Requirements 
Will Not Eliminate Stylish Shoes 


Local manufacturers have 
engrossed during the past ten days 
with the business of doping out Spring 
and Summer, 1919, samples in accord 
with Governmental requirements. One 
prominent style producer last week 
took occasion to say that the limita- 
tions placed upon the production and 
the get-up of samples for next Spring 
and Summer footwear will not elimi- 
nate the possibility of styleful, attrac- 
tive footwear for the women folk. 
Shoe styles may appear more staple, 
but clean-cut, fine shoemaking will 
be the means whereby many of the 
best manufacturers will hold their 
trade against all comers. 


been 


Will Send Salesmen 
Earlier than Usual 


In spite of the fact that the business 
of selling shoes seems about the easiest 
part of the shoe manufacturers’ prob- 
lem in these days of readjustments, 
not a few of the factories will have 
their salesmen out on the road headed 
for their respective territories early in 
September, rather than early in Octo- 
ber, which has been the rule for the past 
two seasons. Orders booked for the 
coming Fall and Winter have been in 
such volume that many of the manu- 
facturers see in the attitude of the 
shoe dealers a bit of speculation against 
continued advances in wholesale price 
of shoes. If they have bought on 
advance orders in excess of their actual 
requirements, which seems to be the 
case, the game of selling for the next 
season ahead will be a bit more com- 
petitive and less easy than has been 
predicted for the Fall and Winter 
wholesale selling season. 


Retail Dealers Evidently 
Buying Men’s Shoes Excessively 


The men’s shoe factories are report- 
ing exceptional demand for their out- 
put of men’s dress shoes. Orders are 
running ahead of the past season. The 
local plants catering to the men’s 
trade are supported in their claims 
regarding the good demand from shoe 
dealers for shoes to be made and 
delivered for next Fall by the large 
manufacturers in other centers. One 
of the largest of men’s shoe manufac- 
turers displayed his sales record for 
the Fall season a few days ago in 
support of his claim that his business 


shows an 80 per cent gain in pairage, 
while his price advance only averaged 
25 cents per pair over the preceding 
season. In the face of the army drafts 
he is wondering who it is that will 
buy all these shoes during the next 
six months. His conclusion is that the 
dealers are anticipating further ad- 
vances in wholesale prices and are 
covering themselves for a season and 
a half to two seasons. His selling 
plans for Spring, 1919, embrace more 
action than put forth during last 
Spring when his men were booking 
Fall advance orders. 


Cincinnati Capacity 
Near Normal in Shoe 
Manufacturing 

Many of the centers of the shoe 
industry claim a serious shortage in 
labor, a demand in excess of supply, 
and an actual output of only 60 per 
cent normal. The industry as a whole 
is short of labor, but instances are 
known where a greatly increased busi- 
ness of the manufacturer has been met 
by a greatly increased pay roll in num- 
bers of employees. The output of the 
shoe industry as a whole may have 
fallen to 60 per cent of normal during 
the past year because of the shortage 
of labor, but prominent members of 
this market discount this report and 
state that the industry as a whole is 
not more than 20 per cent below normal 
pairage output. The factories of this 
center have not had to cut down their 
output to even 20 per cent below nor- 
mal from the labor shortage. Cincin- 
nati shoe workers do not seem to have 
been encouraged to leave the benches 
in quite as great numbers as have those 
of other centers where munition fac- 
tories are near and the high wages the 
source of attraction. In fact, the out- 
put of this market as a whole is little 
below normal. 


Shoe and Leather Club 
Plans for Outing 

The regular meeting of the Shoe and 
Leather Club was held Saturday, 
July 6th, at which time Charles A. 
Freeman, Jr., Chairman of the Enter- 
tainment Committee, made a complete 
report on the plans for the annual 
Summer outing of theclub. Saturday, 
July 27th, was chosen as the day and 
Steffen’s Grove, near Silverton, Ohio, 
as the place. Steffen’s Grove is an 
outing ground of ample size for the 
affair, and with the inducements, in- 
cluding a chicken dinner and all its 
trimmings, liquid. refreshments, as 
well as all sorts of sports, the largest 
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FOOTWEAR THAT APPEALS 
TO THE FEMININE FANCY 


We make a complete line of 
Women’s Medium and High- 
Grade Welts 

co. 


IDEAL VOGUE SHOE 
Boston Office, 207 Essex St., Room 21g 











HAVERHILL, MASS. 
dit 


WOMEN’S FINE SHOES IN-STOCK 
173 Summer St., Boston 
“Those Totally Different Shoes’’ 














MONITOR SHOE CO. 
66-68 Reade St. 
New York, - - N. Y. 
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Childrens 
Ti Shoes 





SOFT SOLES 


A wonderful line 
for the Wholesaler 


All leather 3.25 up 
Canvas...2.75 up 


Nu Baby Shoe Co. 
E. Lyan, Mass. 











Tredlite Steppers 


for Boys and Girls 
GUARANTEED. 
FOR 75 DAYS 
Write for Particulars 
HenryKleine& Co. 


Chicago 














TUK DELS <> 


IS AT YOUR SERVICE 


THE STETSON SHOE Co.) 
SoutH WEYMOuUTH,MASS. 
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HENRY LILLY CO. 
88-90 Reade Street - New York 
The Only Exclusive 
Shoe Auction House 


Trade Sales Every Wednesday 
and Fridav 








HERBERT P GLEASON GEORGE 0.GLEASON. 





NEW YORK OFFICES 
AEOLIAN BUILDING 


OFFICE ANO FACTORY 
NEWARK.NS 
usa 33-33 w a2r0 St. 











Gentlemen’s 
Shoes 


A.E. Nettleton Co. 


SYRACUSE, N. Y. 





















“THE RIGHT LACE 
PERFECT CASE” 
Write us for prices- 
they will interest you. 


GORDON MFG. CO. 
285 WEYBOSSET ST. PROVIDENCE, R.!. | 














The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 
67-69 Murray St. 
New York 
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gathering in the history of the club 
is to be looked for. All other business 
on the table was postponed until the 
next meeting, the Latonia Races being 
much in evidence. 





July 20, 1918 


Mr. Willis, buyer for W. A. Green 
Company, Dallas, Texas, visited Cin- 
cinnati last week in company with his 
wife. Mr. Willis expected to go on 
to the East before returning to Dallas. 


Chicago 


Stores Begin Special Sales 
and Trade Reported Excellent 


Special sales, in which most of the 
stores in Chicago are participating, 
have given shoe selling a very decided 
stimulus this past week. The public 
is responding to the special offers in 
very large numbers, the merchants 
recording increased that are 
highly encouraging and satisfactorily 
offsetting the diminished selling of 
the early part of the season due to cool 
weather. 

With very few exceptions the stores 
have announced price reductions of 
interesting and distinctive propor- 
tions, and the manner in which both 
men and women crowd the ‘stores 
indicate that the Chicago public is 
appreciative of good values. 


sales 


Cutting Out the Credit 
Business and Discontinuing 
Return Privilege 

O’Connor & Goldberg call their 
sale the O-G Summer Discount Sale, 
in which are included both low and 
high shoes, in men’s and women’s. 
I. Miller is having a Mid-Summcr 
Sale, with all his window space being 
devoted to bargain suggestions. Both 
the O’Connor & Goldberg and I. Miller 
stores are advertising that credit 
accounts will not be recognized during 
this sale, nor will refunds be allowed. 
I. Miller even goes farther by empha- 
sizing that he will make no exchanges 
of shoes bought during the sale. As 
a contrast with this is Feltman and 
Curme’s announcement “we will refund 
on any unsatisfactory purchase.” 


Special Floor 
for Low Heel Shoes 


Feltman and Curme have been 
using large newspaper space to adver- 
tise their Big July Shoe Sale in their 
three State Street stores, to which they 
call the attention of the public as 
having a combined seating capacity of 
960 customers. A paragraph from one 
of their ads reads as follows: ‘Without 
a doubt we carry the largest line of 
low heel shoes on State Street, regard- 
less of price, in our 118 South State 
Street store—one entire floor given 
over to low heels.” 


Departments Doing 
an Excellent Business 


All of the department stores too are 
giving their shoe departments more 
advertising prominence in calling atten- 
tion to special bargains. Mandel Broth- 
ers are featuring their 50th semi-annual 
sale of men’s shoes; Marshall Field 
& Co. are featuring special selling 
of broken lines of men’s shoes. The 
men’s shoe shops are also contributing 
their share of sales. ; 

During the many sales a consider- 
able number of white shoes are being 
sold, oxfords leading. Browns and 
blacks are also being sold extensively, 
both in oxfords and pumps. 

The merchants feel well satisfied with 
the trend of events as they have 
occurred in the past week. They all 
feel of the opinion that a siege of good 
warm weather will rid their entire 
stocks of white canvas, kid and buck- 
skin. 


St Louis 


Retailers’ Convention 
Exhibit Space Expected to 
Be All Taken Up Soon 

Very nearly half of the exhibit space 
at the show to be given in conjunction 
with the convention of the National 
Shoe Retailers’ Association has been 
bespoken by exhibitors and fully one 
third has been signed up. It is antici- 


pated that the entire space available 
will be disposed of within the next 
sixty days or so. Blue prints of the 
plans are available to proposed ex- 
hibitors on request to General Chair- 
man Joseph J. Sensenbrenner. Local 
Secretary Arthur E. Ebbs and National 
Secretary A. H. Geuting have been in 
conference recently upon the plans of 
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the convention and arranging for the 
co-ordination of their work. It is be- 
lieved that the convention, because of 
the central location of the city of St. 
Louis will be the largest ever held by 
the organization. 


Shoe and Leather Club Have a 
Successful River Excursion 


The excursion of the Shoe and 
Leather Club which was given June 
29 proved a very largely attended and 
a very enjoyable affair. The event 
was chiefly under the direction of the 
chairman of the entertainment com- 
mittee, W. P. Mason of the Interna- 
tional Shoe Co. About a thousand 
members of the trade and their friends 
and families enjoyed the trip which 
occupied the afternoon and evening. 
A river excursion boat engaged for the 
affair was filled to capacity. The ex- 
cursion netted quite a sum for the club 
treasury after the expenses were paid. 


Samuels Shoe Co. 
Victimized by Burglars 


Robberies have again become the 
problem of the wholesale district and 
a raid of Fourth of July night, aside 
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from resulting in the taking away of 
about $10,000 of silks from silk houses, 
netted the robbers about $3,000 of 
shoes from the store of the Samuels 
Shoe Co. The robbers avoided a very 
complete system of burglar alarms by 
boring into the establishments from 
other floors of the same building, thus 
leaving the electric alarms undisturbed. 
The police have not yet obtained any 
clue to the thieves or the merchandise 
taken. Heavy rewards are being 
offered. 


Flag Raising in Triplicate 
by the International Shoe Co. 


Thrift and War Savings Stamp Day 
was made the occasion of a triplicate 
flag raising by the three branches of 
the International Shoe Co., which up 
to date has sent 603 men into the mili- 
tary service. Duplicate flags were 
raised at each branch with speeches 
and other ceremonies. At the Roberts 
Johnson & Rand Branch the speeches 
were made by President Frank C. 
Rand and W. P. Mason; at the Peters 
Branch by Frank L. Osborne and at 
the Friedman-Shelby Branch by John 
C. Roberts and Bert Barnett. 


& outh 


July Sales Started 
Women’s Shoes Selling Well . 
Various kinds of sales have been 
started within the past few days by the 
local stores in an effort to promote sales 
during the usual dull July period. 
White shoes have been in excellent 
demand, pumps and oxfords both 
selling readily. However, men’s shoes 
have not been very active in any one 
line, and this is the quiet season for 
boy’s and children’s. Retailers report 
that due to excellent financial condi- 
tions, and the fact that wages are high 
and many people are making big 
money, women are buying more ex- 
travagantly than usual this Summer, 
and where one pair of pumps was made 
to go a long way in the past, two or 
three pairs are being bought this sea- 
son. In some cases patriotic saving 
efforts have reduced consumption. 


MILITARY ACTIVITIES 
HELPING THE LOCAL TRADE 
And Further Government 
Projects Cause 
Pleasant Anticipations 

Conditions have improved with the 
last draft which has started things 
moving again with the local stores 


handling military equipment, as it has 
filled up the camp again to something 
like the normal number of men carried 
here. The result has been that the 
local handlers of military boots, shoes, 
puttees, leggings, etc., have been get- 
ting a much better demand than at 
any previous time since the eighty- 
fourth division was moved to Camp 
Sherman. 

It has just recently been announced 
that the Government will erect a new 
artillery cantonment with a capacity 


_ of 50,000 men at West Point, Ky., 


twenty odd miles from Louisville. 
This camp is connected with Louisville 
by good roads, two steam lines, an 
interurban line, and river packets, and 
its business will probably come to the 
city as the town is only a small village. 
Another big announcement is relative 
to construction of a powder plant at 
Louisville, to cost several millions of 
dollars, and employ several thousand 
men and women. 

A large number of the men’s stores 
are now handling big military depart- 
ments. Crutcher & Starks have a 
military branch at Camp Taylor, and 
have opened a new one at West Point, 
these branches handling shoes, cloth- 
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BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 








Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 











TANDARD KID 
TRUE TO ITS NAME 
IT’S STANDARDIZED 

Standard Kid Mfg. Co. 
207 South St., Boston, Mass. 
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S. L. Agoos Tanning Co. 


Boston, Mass. 
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uu. invented the Label the Shoe 
and have Printed ao the ae 
by the Shoe Trade ever since ———> 
Send for Samfles — 








ATLANTIC PRINTING CO. 


Shoe Printers 
Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade. 
201 South Street, Boston, 
Telephone Beach 4960—4961. 


Mass. 








CATALOGUES 


HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 








“4 Splendidly Equipped Plant” 


The HARVARD 
ENGRAVING CO. 


MAKERS OF HIGHEST GRADE 
Shoe Cuts for Advertising and Catalog Purposes 


at 173 Summer St., Boston 








SHOE ILLUSTRATORS 
C. GRIECO 


COMMERCIAL ART CO. 
179 W. Washington Street, 
CHICAGO 








> ARE YOU GETTING OUT A 
CATALOG? 
LET US MAKE THE SHOE 
ENGRAVINGS 


WE ARE EXPERTS! 


JOURNAL ENGRAVING CO. 
:,257 WASHINGTON ST., BOSTON 
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SHOE ILLUSTRATOR 














JAMES KENT EATON 
EXPERT SHOE CATALOG 


PRINTER 


Seventy-four India Street, Boston, Mass. 
Telephone, Fort Hill 1006 








ing, hats, etc. Levy Brothers have 
a branch at Camp Taylor, and will 
probably put in a branch at West 
Point. Lovenheart & Co., have taken 
on military equipment, and therewith 
opened a men’s shoe department, and 
plan to open a women’s shoe depart- 
ment this Fall. 

All men’s stores have suffered some- 
what by the loss of younger men’s 
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civilian business, but several have 
more than made up for this loss by the 
gain in military business. The high 
cost of living, and high prices of high 
class women’s shoes so far has had very 
little effect on business, and most of the 
retailers are handling an excellent 
volume of trade. As a whole Louisville 
has gained considerably through war 
activities, instead of losing. 


Brockton 


A MODEL 
PRINTING PLANT 


Specializing on 
Shoe Trade Work 


The Tolman Print, Inc. of Boston 
and Brockton, Mass. was established 
by the late Fred. Sawin Tolman in 
1875. Their factories are located at 
Brockton, Mass., in the heart of the 


Tolman window cards, posters, car 
signs, catalogs, booklets, blotters, win- 
dow tickets, cut-outs and novelties are 
in a class of their own. 

The Art and Service departments, 
also show rooms have been located for 
the past 15 years at 183 Essex Street, 
Boston. Here the visitor can at all 


‘times see samples of work actually 


turned out on Tolman presses and the 











FRED. HAROLD TOLMAN 
Treasurer and General Manager Tolman Print, Inc. 


shoe district and cover over 35,000 
square feet of floor space. 

The Tolman Print has without doubt 
one of the largest and most efficient 
mail order departments of any printing 
house in the country, averaging nearly 
300 orders per day. The slogan “Tol- 
man Advertising Makes Good” is fa- 
miliar to advertisers from coast to 
coast, not only in the shoe trade, but 
also to many other national adver- 


tisers. It is generally conceded that 


original work of the Tolman staff of 
artists, many of whom have national 
reputations. 

Fred. Sawin Tolman, the founder 
of the Tolman Print, died July Ist., 
1914 and immediately the reins of 
management were taken up by his son, 
Fred. Harold Tolman, now treasurer 
and general manager, who up to that 
time had been assistant manager. 
Under his management this concern 
has continued to prosper and expand. 
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Mr. Tolman has proven himself to be 
a young man of exceptional executive 
and managerial ability with a most lik- 
able personality. Another son, Daniel 
Sawin Tolman, is closely associated 
with the manufacturing end of the 
business, which linked up with a staff 
of experienced and competent sales- 
men, forms an ideal organization. 


New Trench Shoe 
Submitted to Government 


C. Chester Eaton, President of 
Charles A. Eaton Co., and an authority 
on the production of army shoes, has 
submitted to the United States Govern- 
ment samples of a new type of the so- 
called Pershing shoe. This new type 
of trench shoe is considerably lighter 
than the present Pershing shoe. It 
is made by the standard screw process, 


and differs from the Pershing type of 
shoe in that it has only the double 
sole of uniform thicknesss rather than 
three heavy soles. 


Has Worked Out 
Army Shoe Problems 


Mr. Eaton is a member of the Com- 
mittee which has worked out problems 
of army shoes for the United States 
Government. His familiarity with the 
needs of Uncle Sam’s soldiers as regards 
fighting footwear, has enabled him to 
submit practical ideas in this new type 
of shoe. The opinion of Government 
officials and local shoe manufacturers is 
that when the present orders for sev- 
eral million pairs of the present Persh- 
ing shoe are completed, a modified 
type of this footwear will be substituted 
in future contracts. 


Haverhill 


GOOD RESULTS FROM 
STYLE SHOW 


Manufacturers 
Well Pleased 


All of the Haverhill shoe manu- 
facturers who exhibited samples at 
the recent Boston Style Show express 
themselves as greatly pleased. The 
large attendance of buyers from all 
parts of the country and the interest 
manifested generally throughout the 
entire trade of Boston and vicinity 
were most gratifying to the exhibitors. 
Haverhill footwear was an important 
factor in the Style Show, from the 
point of beauty as well as utility. The 
hundreds of visitors who were present 
each night paid many compliments to 
Haverhill shoe manufacturers on the 
splendid showing of footwear. 


Will Exhibit 
Another Year 


It is a foregone conclusion that 
another Style Show will be held in 
Boston during the next six months. 
It is equally certain that at this show, 
Haverhill will be fully represented. 
Manufacturers here regard such shows 
as indispensable factors in main- 
taining the prestige of Haverhill’s 
principal industry, and in strengthen- 
ing the New England shoe business 
as a whole. The few who previous to 


the show were inclined to be pessi- 
mistic regarding its success are now 
among the most enthusiastic advocates 
of holding another show in Boston 


next January. 


SHOE CONCERN 
GETS WAR ORDER 


Will Make Leggins 
For the United States 
Government 


Haseltine & Colby Shoe Co., makers 
of turn shoes for several years, have 
been awarded a contract to make 
110,000 pairs of army leggins. An 
entire floor of the factory will be 
utilized in fulfilling this contract. 
Sherman H. Haseltine will give his 
personal attention to the work. 

Additional contracts for leggins will 
undoubtedly follow the completion 
of the initial order. 


TRANSPORTATION 
BY TRUCK 
New Railroad Service 
Inaugurated 

There is in operation a parcel post 
express route from New York to Port- 
land operated by truck service on the 
highways. This route gives Haverhill 
one trip daily each way, arriving in 
this city at 11.55 A.M. easfbound, 
and 1.50 P.M. westbound. Haverhill 
shoe manufacturers and merchants are 
finding this truck transportation of 
great help in making shipments of 
small parcels, and a consequent con- 
venience to customers. The same 
regulations regarding weight and size 
that prevail in parcel post railroad 
service apply to the truck transporta- 
tion. The first truck arrived in Haver- 
hill, July 1, and the service has since 
continued on a regular schedule. 
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High Quality Shoe 
Laces for the Manu- 
facturing Trade. 
Write for Samples 
and Prices. 


J.& B.SALES CO. 


470 Park Ave. 
Worcester - Mass. 























WOE: 


CHICAGO ILL. 


ee SHOES 


— WRITE — 


| W™ SumNER SMITH 















“UP TO THE MINUTE” 
Slipper Bows, 
Ornaments, Buckles, etc. 


D. T. DUDLEY & CO. 


66 Washington St. Haverhill, Mass. 








throughout South America means “These 
are the best of their kind for the 
South American market.”’ 











CASH PAID 


for shoe stores or surplus stocks of Fe mg 
or for other merchandise. Leases taken 

over. We will send a representative to 
investigate and make offer upon request. 


Max Kalter Mercantile Co. 


100-102-104 Grand St. New York City 
Phone Spring 9413 


























Se, Insoles of all kinds 
8, 


© 4 Made by the House that 
makes good on deliveries 


Our brand is in demand 





Order from your Jobbers 
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Foot Comfort Week 


FIRST PRIZE 


Window of S. J. Brouwer Shoe Ca., Milwaukee 


Wonderful Collection of Beautiful Windows 


The receipt of such an unusually large number of exceptionally fine photographs made the awarding 
of prizes a most difficult and painstaking task. In fact, there were so many deserving a high rating that 
it was found necessary to increase the number of ten dollar prizes to seventeen instead of limiting them to 


ten, as advertised. 


THE PRIZE WINNERS 


ls Prize—S.J Brouwer Shoe Co., 
Milwaukee, Wis. 
Trip to Chicago or New 
York (whichever is nearest 
winner) and all expenses 
paid for one week to at- 
tend Post Graduate 
Course in  Practipedics 
held in our Class Rooms. 
2nd Prize—Herpolsheimer _ Co., - 
Grand Rapids, Mich.. .$100.00 in Gold 
8rd Prize—John C. Hexom & Son, 
ee See 
4th Prize—Chamberlain-Patten 
Co., Nashua, N.H..... 
5th Prize—L. S. Donaldson Co., 
Minneapolis, Minn... . 


50.00 in Gold 
25.00 in Gold 


15.00 in Gold 


$10.00 IN GOLD PRIZE WINNERS 


Stix, Baer & Fuller, St. Louis, Mo. 
Kaufman & Baer Co., Pittsburgh, Pa. 
The Hub, Baltimore, Md. 


THE JUDGES 
Mr. W. R. Harvey, Representing ‘‘Lit- 
erary Digest,” New York. 
r. B. C. Bowen, Western Manager, 
‘Boot and Shoe Recorder,’’ Boston, 


Mass. 

Mr. S. G. Swanberg of Mallory, Mitchell 
& Faust, Advertising Agency of 
Chicago. 

Mr. E. G. Cisle, Advertising Manager, 
The Scholl Mfg. Co. 





F. E. Ballou Co., Providence, R. I. 

H. Grey Hodges, Chatham, Ont., Canada 

S. B. & S. Shoe Co., Daven , Ia. 

F. W. Philbrick & Son, Redwood Falls, Minn. 
W. H. Roland Co., Bloomington, II. 

The Bootery, Escondido, Cal. 

Haines Shoe House, Napanee, Ont., Canada. 
The Johnston-Shelton Co., Dayton, Ohio. 
The Arcade, Ltd., Hamilton, Ont., Canada 
T. H. McAlister & Co., DeKalb, i. 


Cedarhurst Shoe Store, Cedarhurst, L. I., N. Y. 
Barton’s, Manchester, N.H. 

Claybaugh & Milliken, Brownsville, Pa. 

P. Ludebuehl, Pittsburgh, Pa. 


$5.00 IN GOLD PRIZE WINNERS 


Peebles & Purdy Co., Inc., Lawrenceville, Va. 
Harmon & Osborn, Charlotte, Mich. 
G. 8. Dusch, Tell City, Ind. 

uast Brothers, Caldwell, Ida. 

sraham-Fagg Co., Greenville, Tex. 

. C. Beach Co., Ltd., Lewiston, Ida. 
Towle & Hypes Co., Clinton, Iowa. 
Lanam-Simpson Co., Franklin, Ind. 
Anthony Bros., West P: ch, Fla. ’ 
The ber oy Dry Goods Co., Pueblo, Coio. 
Atkinson D; x00ds Co., Eldorado Springs, Mo. 
S. H. W: , New York City, New York 
The Mahon Shoe Co., nton, Pa. 
Walk Over Boot Shop, Wichita, Kan. 
J. Corin, Toronto, Ont., Canada 
Schl. Bros., Pomeroy, Ohio. 
Frank i. Berthel, Washington, Pa. 
William F. Gable & Co., Altoona, Pa. 
eg ym Shoe Store, Waynesboro, Pa. 
G. R. Mayhew Shoe Co., Grand Rapids, Mich. 
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Why Not Make Every Week a Foot Comfort Week? 


Thousands of dealers are ready to testify that Foot Comfort Week was a marvelous success—that they sold more 
merchandise of every description than during any other week of the entire year. This event, they state, brought new 


customers to their store that they never could have otherwise attracted. 

You are in position today to dispense the same high quality Foot Comfort Service as you did then. And you have the 
same Foot Comfort Appliances and Remedies to relieve and correct foot troubles as you had June 17-22. 

In order to follow up the good results which Foot Comfort Week started you must keep up your enthusiasm, for with- 
out that, no success is possible. You must back up your enthusiasm with a good, strong advertising schedule, and you 
must use your windows just as effectively as you did while Foot Comfort Week was being celebrated. 

These are the reasons for this phenomenal success. Like causes produce like results. There will be a continual flow 
of National Magazine advertising, so it is within your power—your grasp—to “cash in” on the good work which Foot 
Comfort Week has already started. 


THE SCHOLL MFG. CO. 


Largest Makers of Foot Appliances in the World 
213 W. Schiller St., Chicago. Toronto 339 Broadway, New York. London 


SECOND PRIZE 











Our k 
Relief to 
Foot Trouble 
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Window of Herpolsheimer Co., Grand Rapids 
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| Sterling 
| Americans 


NATHANIEL: HAWTHORNE 
Born July 4,1804-Died May (8,1864 
Master of New England 
Romance Fiction 


The Strength of the Puritan Conscience 


“The House of Seven Gables,” like other works of Nathaniel Hawthorne, 
that Sterling American Novelist, portrays the Puritan conscience as the strong- 
est trait of New England life. The same steadfast integrity of purpose and sense 
of duty in producing only THE BEST makes Sterling Patent Leathers known the 
world over. Manufacturers and retailers alike recognize the value of these 
shiny leathers that are made on honor and that always maintain the same high 
standard of excellence and quality. 


Sterlii’Golt Sterling Kid 


BRISTOL PATENT LEATHER COMPANY, BOSTON, MASSACHUSETTS 

















July 20, 1918 BOOT AND°*SHOE RECORDER 59 











—— —— << os —— 
———————— a a a a a a oe oe aie mm om —— =: a _—-— - 











——-— . 
a a a a a a a ae a | 





—— = oe —— — oom 1c IIc GP5252 
_— —« ee ee ee ee ee en x 
OOOO Ce ee ee _— 


"ss a a a es 1c 1 qc 
a a as Oooo ICICI ee eo oe george oe oeoe 

















ca 


“HORN FIBRE’? COUNTERS 








A NECESSARY COMPONENT OF GOOD SHOES 


First with the Idea 
First in Quality 


First in Guaranteed Service 


ROGERS FIBRE COMPANY 


MOUSAM DIVISION 
121 BEACH STREET :: BOSTON, MASS. 


WILKINSON & REGER JOHN C. RUPP CO. DENNETT & PRINCE 
PHILADELPHIA CINCINNATI ST. LOUIS 
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ITA 


[EATHER CLOTH 


Does Quality Count With You? 


XPERIENCE is an expensive teacher. You can save both time and We make 
money by buying Meritas Leather Cloth because the experience of specialties for 
hundreds of other boot, shoe and slipper manufacturers proves the Insoles, 
ie ° 2 . Bindings, 

superiority of this line of leather substitutes. Scien 
We make Meritas Leather Cloth in every weight, grain, color and finish Uppers, 
required by the trade. Stock Lining, 
To be sure of the quality be sure the trade-mark Meritas Leather Cloth Box Toe 
‘ Lining, 
is on the back of the goods. T : 
ve Tips, 
SAMPLES ON REQUEST Facings and 


The Standard Oil Cloth Co., Inc. | """" 


320 Broadway Dept. L. New York 














The Leading Leather Substitute. 





































Most Perfect Pump 
Last Produced. 

A Style That Retails 
Readily Wherever will always be made of the best materials obtain- 





Shown. able, and will conform to regulations made by 
Buy Today the Government. You can depend upon them 
and Get to please your best customers. 


Benefit of 
Present Price 


$3.35 







IN STOCK 

Style No. 903 
Petent Pump. Seam- 
less Square’ Throat. 
French Corded. Heavy 
Turn Sole. 2-inch Full 














Louis nee. _— 
AA, A, B, C, D. 
Price $3.35. LACE c a D Widths 
‘+ D Width Only 5-8 84-12 124-2 
|TERMS: 2% 10 DAYS. NET 30] 48 814-12 F40—Pat...$2.35 $2.65 $3.25 
Feo—Patent ee ssees 36 F41—Dull.. 2.35 2. y 
ELLIS, EDDY COMPANY F03—Tan......... 2.600 2.95 tite 


myERIE te coats’ ||| WILLIAMS, HOYT & CO. 


Boston Sample Roc 
Exclusive Manufacturers 


ROCHESTER, N. Y. 











































































THE LINE WITH A RECORD FOR RESULTS 


**AttheFront”’ 















No. 0860. Victory Blucher. Plain toe offi- 
cers’ boot. Brown Cordovan. On _ the 
“How’s that last.” 


C‘'S*MARSHALL:> COMPANY 


GSROCKTON , MASS. 











HE’ MARSHALL’ SAMPLE TRAY ! 
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Read what the owner of this Kawneer 
‘ ; _____All-Metal Store Front says of it. 
Ha ae a G. W. LAYTHE SHOE COMPANY 
ey “ - = By INCORPORATED 
MAIN OFFICE—120 HIGH STREET 


Kawneer Mfg. Coes 
Niles, Mich, 


Gentlemen: - 


It is with much pleasure 
that we express our appreciation 
for the assistance and suggestions 
rendered in preparing plans and for 
the final results obtained from our 
Kawneer Store Front. 


We frankly believe that it 
is a 50% investment, 


Yours respectfully, 





G. W. Laythe 





% 


CLINTON. MASS........May..23, 15. 





Kawneer Store Fronts 
Pay Handsome Profits 








Let us show you how a Kawneer Front will pay a big profit on your store. 














WRITE FOR OUR VALUABLE PORTFOLIO OF DESIGNS 
KAWNEER MANUFACTURING COMPANY, 2113 Front Street, Niles, Mich. 


MUTASE HT 


TUTTLE NEAT 
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Just the Shoe for Your 
Early Fall Trade 





It’s a new one and a beauty. To see the shoe 
is to be impressed with its elegance at once. 
Made up of Tony Red Calf, with a gray 
plug insert—some class. Blind eyelets. 12-8 
concave heel. Imitation stitched tip. Good- 
year welt of course. ‘Konqueror,’ Bayne 
last. Ready August first. 


IN 
STOCK, NO. 
KEITH’S KONQUEROR 
OVERLAP PLUG 


896 
Preston B. Keith Shoe Company 


Brockton (Campello Station), Mass. 


Boston Office, 207 Essex Street 
N. B.—Interest Yourself in Unlocked Process Shoes 


The 


OXFORD 
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THE E-Z WALK 


Novelty and Felt Slippers 
Hold Your Trade 


a 




















The ultimate object for the retailer to consider in choosing any one 
_— line of merchandise is its power to make a selling appeal. 
Today the consumer wants wear-endurance as well as attractive 
patterns in her boudoir slippers. 

Every pair of house footwear that comes from our stock will meas- 
ure up to the buyer’s most critical standard. 

Every style, every design will appeal strongly to the woman’s 
sense of true value. 

And the line is complete in all details. There is a creation that 
will sell to each individual. 

The E-Z Walk proposition is in tself a 
making it your own. 

Write to your jobber or to us about it. 


THE E-Z WALK MFG. 


Incorporated 


62 to 70 W. 14th STREET 
NEW YORK, N. Y. 








ive arg t for 


Our latest accomplishment in beautiful and practical 


bean Period fixtures 


A copy of our new catalogue will be sent you for the asking. 
Make your windows attractive and draw trade to YOUR store 
A display with our fixtures makes business brisk. 


POLAY FIXTURE SERVICE, Inc. 
511 N. Halsted St. 
CHICAGO 


CO. 
































Are You On Our Mailing List? 





FOR YOUR 
CHILDREN’S LINE 


KEEP THIS TRADE MARK IN MIND 


Fall Catalog or Salesman at Your Disposal 


geile 


CHICAGO 





























In Stock 


TAN KID 


Turn Sole -- Milo Buttons 
Broad Toe Last 
No. 738 4to8 $1.75 


Same in Gun Metal 
No. 732 4to8 $1.55 


HENRY KLEINE & CO. 
CHICAGO 





a 


KREIDERIZE YOUR STOCK 





BUY BEST SHOES FOR 


Boys, Girls 


AND THE 


Babies 


Welts, McKays, Turns, Stitchdowns 
IN STOCK DEPARTMENT 


CHICAGO 
DearS Warder Co. 


aN 
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“Fiske’’ Shoes | 
For Men 
Show Class 


and the fact that so much class 
can be had at a reasonable price 
keeps ‘‘Fiske’’ shoes selling in 
increasing volume. 





Have you ever bought ‘‘Fiske”’ 
Shoes? 


If not, you have missed an oppor- 
tunity for profits. 


Now is the time to put high value 
reasonably priced shoes over. 


We are in an era of conservation. 
Dealers able to show customers 
the most for the money are in the 
best possible position to get busi- 
ness. 


While we advertise our shoes by 
name, we market them unbrand- 
ed, in plain cartons—single pairs 
or case lots. 


Orders for Fall delivery are now 
being booked. 


Orders for immediate deliveries 
are filled day received. 


There is an opportunity to make 
more and give your customers 
more, at a price millions can af- 
ford to pay, through the sale of 
**Fiske”’ Shoes. 


Can we send you samples that you 
may judge for yourself? 


| Fiske Shoe & Lea. Co. 


Makers of Men’s Goodyear Welts 


BOSTON, 717-719 Atlantic Ave. 
CHICAGO, 301-303 W. Monroe St. 














Retailers denen ASTCD C2> Protective 
Tip Shoes 


Increase Their 
Trade by Giving 
Customers the 
Utmost Value 





WRITE OUR NEAREST DISTRIBUTING 
HOUSE FOR A TRIAL ORDER 


THE A. S. KREIDER CO. 


123-125 DUANE ST. NEW YORK CITY 
° PHILADELPHIA, PA. 
PITTSBUR GH, PA 
ne ST. LOUIS, MO. 
312-318 W. MONROE ST. CHICAGO, ILL. 














It’s 
hard 





ON’T let yourself get caught in the mire of 
—bad business. 
The deeper you get into it the more you will 
come to realize that you need expert help and 
advice to get you out. 

Send this ad attached to your letterhead at 
once to the Merchants Business Building Shoe 
Service and get full information and sugges- 
tions on how to increase the present business 
of your store. 

We can send this free information to only one mer- 
chant in each town, so hurry your request to us. 


Can You Use Mats? 


Merchants BHD Service 





























Buyers’ Easy Reference Directory 


SPUCUOEOEEEUOECOUCECECEEOUGOGOUGLOOROQGORODUUOQEGCGEROROORODGGUGUOEEOOOES E02: 


Save a Quarter on Pumps 


IFTY cases stylish, black, patented leather 
pumps, 17-8 full Louis heel, aluminum. plate, 
ready to deliver, A to D. In case lots. 

‘PRICE $2.75 
These shoes cannot be made up for less than three 
dollars. Here’s a bargain. few many cases do 
you want? Be quick! 
N.B.—A few cases of light and dark tan calf 
pumps on floor. Get our prices. 


Write or Wire 


MALBON SHOE CO., Haverhill, Mass. 


Boston Office, 117 Lincoln Street 


PUTT 
Soecceceecceneeesccccecccsenccccsccecsccsecensccsneececansceccccesoccsccstt. 


BAREFOOT SANDALS 


AND | 
PLAY SHOES 


We can make immediate shipments 
of some very desirable numbers. 


Write us for details, or tell us your 
needs. 


Laing, Harrar & Chamberlin 


43 N. Third Street ef 
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IDEAL DRESS 
WORK SHOE 


Price $3.35 
Men's 5 1-2 to ll. = 


express men. 
Sample on request, 





Marathon Shoe Co; Manufacturers 


J WAUSAU, WISCONSIN = 
TIMI 
WRITE FOR Style 
DETAILS 


of our 


10-Day Free Trial 


~ SUDEUDCOURUOUDEGDORGRRRORRRRERORS 










For Your Customers eos é 
on the ; , 
<WATHAN> Sectional View, 
; Showing How, 
Cc, |= rt pie so. hk. FORWA IARD a 
’ Arch is 
FOOT ARCH Raised 
Flexible Cushioned , 
o-Metal 1. BS 
Pat'd. 73.2 
As well as our in- = v3 
troductory offer to 5s? 
you 2 ae 
NATHAN ANKLET ats . 
SUPPORT CO.. 37,0 


B 


fd 
Ca 


Dept. R, 
88 Reade $e. N. Y. C. 
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Original 
Chippewa 
Shoes 


Snappy Lasts 
Chocolate 


In-Stock 
Case Lots All Sizes 






680S 


680S. 6 in. Oak Sole, Goodyear Welt 
680R. ‘* Rinex Sole, Rubber Heel.............. jon oe 


ORDER A CASE TODAY Send for a Catalogue 
CHIPPEWA SHOE MFG. CO., Chippewa Falls, Wis. 
TTTTTTT Te 
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CORDO-TAN 


A dye that changes a faded tan or light colored calf 
shoe to a rich deep cordovan brown. 


Cordo-Tan-gives a permanent color and is absolutely 
uniform. It will. make money for you. Send for 
oe package, with 10c added for parcel post — 
NOW. ; 


¥g Pints, 75c; Pints, $1.50; Quarts, $3.00; 44 Gallon, 
$5.00; Gallon, $7.50. 


New York Shoe Dyeing Co. 
118 W. Broadway, New York, N. Y. 
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COMFY SLIPPERS make good 
salesmen for you 

Each pair you sell reminds the wearer 

that you deal in best quality goods. 

Watch your poanes sow. 


More people than Styles for MEN, 
ever before are in- WOMEN and 
sisting on seeing CHILDREN, in 
the COMFY Fancy PICTURE 
LABEL. CARTONS. 





DANIEL GREEN FELT SHOE CO. 


Stock Division, 25 Madison Avenue, New York City 























; Fabric Ti 
ee Shoe Laces 


The mks At shoe laces for every 
requiremen At all jobbers. Always 
specify ‘‘Nufashond 
Samples upon ‘request. 
The Narrow Fabric Co., Reading, Pa. 
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No. 381 


on Munson 


BASS S 
FARM SHOES 
IN-STOCK 












Brown Kangaroo Grain Blucher, made 
Tip; full bellows 
Klondike eyelets and 
hooks; three soles, fair stitched, stand- 
Sizes 5 to 12 E; to 


tongue; nickel 


ard screw process. 
order, 5 to 12 EE. 








. 
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TAND 


The Standard Screw 
been specified by the War Depart- 
ment for the Pershing Boot—an ab- 
solute proof that for hard service 
this process of construction is 
far superior to all others. 





A 


Our New 
Complete 
Catalog 
Ready 
For Your 


Request 





CG. H. BASS & CO. 


Shoemakers 


TT 


RD SCREW 









Process has 





Tan Waterproof Grain Blucher, made 
on Munson Last. Tip; half-bellows 
tongue; cloth lined; three soles, fair 
stitched, standard screw process. Sizes, 
5 to 12 E; to order, 5 to 12 EE. 





WILTON, MAINE 
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Write your name 
and address and 
the name of your 
findings jobber 
on the margin 
of this ad. Then 
tear it out and 
mail to us for 


Special Free 
Offer 














culars, all for $3.50. 
your freedom from complaints. 
Let the Tanner help you in your shoe leather troubles. 


Pfister & Vogel Leather Co. 





When shoes come 
Back all -- ---- 
Cracked & Discolored 


it means just so much good will and prestige lost to you 
and your store. In all probability the trouble is not with 
the shoes—the best of shoes will not withstand excessive 
perspiration. 

The surest way to avoid such difficulties is to sell 


PEV ShoePowder 


It neutralizes the acids of perspiration, destroys the bac- 
teria and removes the odor. The best shoe made cannot 
stand the effects of excessive perspiration, and the results 
are invariably the same—hard, lifeless, discolored leather, 
which is bound to crack. P. & V. SHOE POWDER pre- 
vents this. 
This is Our Special Free Offer 
We will ship you the two dozen 25c. cans P. & V. Shoe Powder, packed in our attractive 


three-color display stand, and one dozen samples for free distribution, with 50 colored cir- 
Your profit on this is $2.50, the satisfaction of your customers and 


What do you do with such cases? 


Accept it Today 





MILWAUKEE, 
WISCONSIN 











a 

















Buyers’ Easy reference Directory 


~ 
= 


HUCUOUOOOOEOOLODOONOQEOOUOUGOROGHOGOEREEEOCoucCoOcOOOUROREOUGEOEOONEOED. 


ASmart Boot 


Steel Gray Calf, Full Foxed, 
Castor Gray Nubuck Top, 
Imitation Square Wing Tip, 
13-8 Military Gray Enamel 
Heel, Goodyear Welt. 
A to D, 21-2 to 8 
$5.75 
IN STOCK 





i 


122-124 Duane St. 
* New York, N. Y. 
TTTTTTITITTTTT Litt iiiii ri iiritrtrrttr i t 


HOTEL MARTINIQUE 


Broadway, 32d & 33d 
ts., New York 
Direct Entrance to 
Broadway Subway and 
Hudson Tubes. 

One Block from 
Pennsylvania Sta. 
Equally Convenient for 
Amusements, Shop- 
ping or Business. 


Rates $2 Per Day and Up. 
A SPECIALTY 


155 Pleasant Rooms, 
with Private Bath 
$3.00 PER DAY 
The Martinique Res- 
turants are well known 
for good food and rea- 

sonable prices. 


3 


The 
House oy 
Taylor 









400 Baths 
600 Rooms 
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Profits Without Protection 


from fire are never safe. What you have worked 
hard for may be wiped out over night. The cost of 
protection is low when bought right. We have been 
saving shoe dealers money on their insurance and 
protecting them well. See what we can do for you. 


Fitchburg Mutual Fire 
Ins. Co. 


FITCHBURG, MASS. 
The city of 141 diversified industries, 
99% of which are locally owned 
TTTITITT 








SUUDEUEDORGGEEQUROGUGGEDORGDORGEREOCRROOROGEOGROORS 


Py estatet-hne | 
fine felf 
roloh eA =F: ba 


Samples 
itted upon 


ranuest. Ask 
boy aa OF- ha-11e) 


fandard Felt Compas ny 
West Alhambra California 
New York, »Chicago, San Francisco 





RADIUM 
WHITE 


Does not cover up but 
removes grease and 
4\| dirt from white leather 
shoes and gloves. 

Leaves them soft and 
whiter with each clean- 
ing, and good as new. 


THE RADIUM DYE COMPANY, INC. 
Kansas City, Mo. 
TTT 
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Midsummer Dress Suggestions 
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Price 25 Cents 
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Patent Colt Oxford 


Full Louis Enameled 
eel 


Turn Sole 
Ato D 
Price $3.75 


W. T. Holmes Co. 


15 N. 4th STREET 
PHILADELPHIA 
PA. 
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SOLO SHOE CO. 1e.krapes" 


NEW YORK 
IN-STOCK 


FOR 
AT - ONCE 
DELIVERY 


al 
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Men’s Lotus 
Ventilated 
Oxford 
Style 104 
, a" Write for 
Samples 
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Bancroft Walker Comps 


Famous fer CLEAN skoes- 


pany 





























“HUBTIP”*%9 Metal TIP” 








HAVE ALWAYS STOOD FOR THE BEST VALUE OBTAINABLE. 
YOU KNOW IT, AND YOUR CUSTOMERS ARE RAPIDLY 
LEARNING THE REASONS OF “HUBTIP” SUPERIORITY 





BEST BRAID 


BEST TIP 





No Metal Tip to pull off or fray out. 


No Metal Tip to wear tinny. 


HUBTIPS always stay on the lace. 


; 
- 
» 





Aade of fast color braid, will w 


Women’s or Men’s Men’s Women’s or Men’s 
27 in. per gro. Strings ... . $2.75 36 in. per gro. Strings ... . $3. 35 | 45 in. per gro. Strings. . . $3.80 
eo ya 40 “ ota ae -.. 3.60) | a 7 .. 4.30 
Men’s 63 in. per gro. Strings.. 4.80/ © aASSORTMENT CABINET | D ASSORTMENT CABINET 
‘a 5.25 i RS pelt SOME oo ss hc... 
: 7 . 36 pair 36 i IM........... ‘ ‘ 3.75 
F ASSORTMENT CABINET ee ee ae } $3.65, “s = es ee nae naa 
‘ = “ | ae ee te 
a pair ote Pee a $3.50 12 , See pee | ee poeemAy | 
ghhe g A ASSORTMENT CABINET 
E ASSORTMENT CABINET 36 pair 36 in. as ORDER A TRIAL CABINET 
36 pair 36 in...... “a $3.60 ake one $3.70 passed 
a £36 18 > oy asad cans COUNTER DISPLAY ae | 





: FRANK W. WHITCHER CO. _-Mfre..-Boston and nee S. A. | 


T RERE is no nietal in the tips of “* 


in ctways A permancnt biack 




















ECONOMY FOR THE SHOE STORE 


is found in buying the strongest, most lasting, 

fitting stool ever made. 

Will outlast 5 to 10 ordinary stools. Therefore 

this is the cheapest fitting stool you can buy. 
PRICE, $3.58 

any finish to match your fixtures. 

Will last a lifetime. 

We make a specialty of shoe store furniture. 

Send for new catalog. 





MANUFACTURING COMPANY 
1047 Kenner Street 
Cincinnati, Ohio 


Shoe Lac 


Never Si; 





SHOE LACES 
































Your Boston 
im— 


will be more pleasant and prof- 
itable if you arrange to make 
the Hotel Essex your stopping 
place. It is located near 
enough to every business dis- 
trict to make your calls easy 
of accomplishment, and close 
enough to means of transpor- 
tation to facilitate getting 


around. 
DAVID REED, 


Manager. 






































UNITED SHOE MACHINERY CORPORATION 








MANUFACTURING PLANT, BEVERLY, MASS. 


PLEDGED TO SERVICE 


“When war was declared against Germany 
the shoe industry of the United States was 
in a state of complete preparedness. There 
has never been an hour when the progress of 
our arms has been impeded through in- 
ability of the Government to obtain the foot- 
wear so vital to the equipment of our troops. 
That this is so is due, we believe, in no small 
measure to the facilities which this Corpora- 
tion has supplied.”—Annual report of Pres- 
ident E. P. Brown. 


PROUD OF 


“Through our system of branch offices 
by means of which we keep in close touch 
with our customers throughout the United 
States, we strive to give to every factory, no 
matter where situated, the very best service 
possible. These offices are scattered over a 
territory spreading from Auburn, Maine, to 
San Francisco, California, and from Mil- 
waukee, Wisconsin, to New Orleans, Louis- 
iana. The importance of this service is now 
greater than ever on account of the neces- 
sity for training new operatives in shoe fac- 
tories to take the place of operatives who 
have gone into the army and navy, and on 
account of the skill required in adjusting the 
facilities of our customers to the new kind 
of work involved in supplying shoes for mili- 
tary use.”—Annual report of President E. 
P. Brown. 


“Since the day when the United States be- 
came directly involved in the European War, 
the resources of the Corporation have been 
at the call of the Government and the 
promptness with which we have been able to 
answer every summons has been a source of 
satisfaction to those who for many years 
have been striving to build up an organiza- 
tion and service equal to all emergencies and 
capable of quick expansion.”—Annual re- 
port of President E. P. Brown. 


ITS SERVICE 


“Not only did the resources of the Cor- 
poration do much to make it possible for 
American shoe manufacturers to respond 
immediately to the imperative demands of 
the army and navy for established types of 
shoes, but with the award of contracts cov- 
ering a new type now known as the “Persh- 
ing shoe” we anticipated and through our 
manufacturing and service departments 
prepared for shipment and installed the 
necessary equipment which included many 
types of machines not needed in the manu- 
facture of the regular field shoe.”—Annual 
report of President E. P. Brown. 


SUCCESSFUL THROUGH SERVICE 
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eighth page per issue: 


SALESMEN WANTED 


Space ltime 7times 13 times 


(eee $4.00 $3.00 $2.75 
2 mcd. ..... 8.00 6.00 5.25 
a men... 12.00 9.00 7.75 
4inch..... 15.00 12.00 10.00 


Payment in advance is required, except when regular advertisers, as amounts 
are too small to open accounts 


Classified and Opportunities Department 


ted, sixty cents. For other “Want” ad- 





“Recorder” rates for space less than one- Postiniooe WANTED: Three cents per word for each insertion. 


bearprinarene WP = cents per word for each insertion. Minimum 
amount accepted, One Dollar. Ads. under this heading will be received 


26 times 52 times 


up to five o'clock Tueed 
50 $2.00 come in care of this office, twelve words must be allowed in each adver- 
tisement for address.‘ When advertisers desire replies forwarded direct 
to their address, each word of the address must be counted in the 
advertisement and paid for accordingly. Answers to ads. must be sent 


4.75 4.00 
7.00 6.00 
9.00 8:00 _ der letter postage. 


SALESMEN WANTED 


hen advertisers desire answers to 


LINE WANTED 





GALESMAN WANTED to sell shoe dye and 
~Y cleaner. Good money made. No-Wet 
Mfg. Co., 112 W. Austin Ave., Chicago, Ill. 





GALESMEN | WANTED to take specialty 
\ side line of six men’s welt shoes—six per cent 
commission—the greatest welt values offered 
for coming season. Negotiations can be opened 
only with applicants who state age, territory 
now traveling, line represented, the amount of 
sales and shipments in 1917, also reliable refer- 
ences as to personal habits. All communica- 
tions held confidentially. Address B19, care 
Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 





YVANTeD— Ac once, good, competent sales- 
man in shoe store. Must be over draft 
age. Permanent position to right party. State 
minimum salary in first letter. Address P. L. 
Williams’ Sons, Sharon, Pa. 


GALESMEN WANTED —For Illinois, Ohio 
\) and other territory not as yet covered, to 
carry as a side line on commission basis a short 
specialty line of serviceable children’s shoes, 
barefoot sandals and play oxfords.. We make 
the goods and carry same in stock. State age, 
territory covering line you are selling, an 
further particulars. Address Marathon Shoe 
Co., Wausau, Wisconsin. 








W ANTED—Salesmen to carry a Rochester 
line of good McKay sewed growing girls’, 
misses’ and children’s shoes as side line. Will 
pay six per cent commission. State territory 
and give reference. Address A2123, care Boot 
and Shoe Recorder, 207 South St., Boston, 
Mass. 


COMMISSION basis only. Iowa, Kansas, 
Nebraska, Colorado, Utah, Minnesota, 
Mississippi and Alabama __ Specialty line— 
pean’ gaaee welts. Ogden Shoe Co., Milwau- 
ee, Wis. 








WANTED 


Salesman for the Cotero Tongue Pad 
as a side line. Easiest selling proposi- 
tion on the market. Bis commissions. 
Pocket Sample line. rite today. 


COTERO CUSHION MFG. CO. 
Burr Bldg., Scranton, Pa. 








ANTED—Salesman by old, estab- 
lished manufacturer, to carry as 
side line a nationally advertised prod- 
uct, sold to the shoe trade. Must be 
man with established business 


SALESMEN WANTED 


SALESMEN WANTED — Experienced 
men, with established trade, to carry 
an in-stock line of extra value boys’ 
shoes in several Middle Western terri- 
tories. Commission only. Addressin 
confidence giving details of experience, 
FEDERAL SHOE ere 
Lowell oe o%e Mass. 














POSITION WANTED 


HOE BUYER, nowemployed, desires change. 
City experience. dress K66, care Boot 
and Shoe Recorder, 127 Duane St., New York. 











HELP WANTED 


JANTED—At once, energetic and experi- 

enced shoe man to assist buyer. Must 
be out of draft or in deferred class. Splendid 
opening. Give references and salary expected 
in first letter. Address Madden’s Shoe Store, 
Rochester, Minn. 


W: ANTED—Manager and buyer for a shoe 
department, one who understands the 
shoe business thoroughly, knows what and 
where to buy, and capable of making a success, 
and who is not subject to draft. State age, 
salary, past experience and send references in 
first letter. Reiner’s Dry Goods Store, Steu- 
benville, Ohio. 








LINE WANTED—By an experienced sales- 
man for Missouri and Kansas, who has had 
a business exceeding $100,000 a year for the past 
fifteen years in those states, and during that 
time has not made a dollar’s loss from failed 
accounts. Would prefer a line of men’s medium- 
grade welts, but could be interested in a good 
line of women’s shoes. Address B17, care Boot 
sad Shoe Recorder, 207 South St., Boston, 
ass. 


OUNG MAN—25, draft exempt, wants a 
opular-priced line of men’s, ladies’ or 
children’s shoes for the Pacific Coast, on com- 
mission basis. Party now here, and can give 
best of references. Address B16, care Boot 
and Shoe Recorder, 207 South St., Boston, 


ass. 


WANTED—Line of medium-priced wom- 
en’s turns and light McKays for Texas, 
Oklahoma and Eastern Mexico; also line of 
infants’, children’s, misses’ and growing girls’ 
turns and McKays, medium priced. Can sat- 
isfy manufacturer as to my experience. Ad- 
dress B11, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


XPERIENCED shoe man wants strong 

line of woman’s shoes for the South and 
West. At present _emeores as manager of 
shoe department. Twenty years of successful 
experience. Age 45. Married: habits tem-- 
perate. Address B8, care Boot and Shoe Re- 
corder, 207 South St, Boston, Mass. 




















FOR SALE 


FOR SALE—Shoe store in the best city in 

state. Yearly business, $39,000; rent $77 

a Address 905 Main St., Wheeling, 
- Va. 











WANTED TO PURCHASE 





\ ANTED—First-class man for manager of 
shoe department. Apply at once. Besse- 
Mills Co., Holyoke, Mass. 


GHOE REPAIR MAN for high-grade work. 
Must be experienced Goodyear machine 
operator. Steady position. Good wages to 
competent workman. Block & Kuhl Company, 
Peoria, Illinois. 











his trade—one who is accustomed to 
earning several thousand dollars an- 
nually, and presenting a high-grade 
line to his trade in a manner which 
will net a large volume of business. 
The man representing us must be of 
unquestionable character and sales 
ability, and held in the highest esteem 
by the trade in his territory, with a 
past record which will warrant closest 
investigation. Your reply will be held 
in strict confidence. State plainly 
what territory you cover, present line 
handled, and annual volume of sales. 
We pay 10 per cent commission. Our 
line represents -the highest standard 
in quality and is a guaranteed product. 
Address B18, care Boot and Shoe Re- 








corder, 207 South St., Boston, Mass. 








LINE WANTED 


ANTED—A line of boys’ shoes, 1 to 5, 

4 to 8, 8 to 11, for Missouri. A good es- 

tablished trade. No jobbing line. Address 

—. care Boot and Shoe Recorder, 207 South 
, Boston, Mass. 


5 TANTED—A line of Comfort shoes and 

slippers for Missouri. No jobber’s line. 
Address B21, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 











FACTORY LINE—Experienced salesman 
wants line for Wisconsin. Has established 
trade and sample room in Milwaukee. Ad- 
dress B15, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


Want ED AT ONCE FOR CASH—High- 
est cash price paid for your shoe stock. 
If you want to sell, drop me a line, giving 
full particulars. W. Jones, 215% Main St., 
Hackensack, gz. 





Highest Cash Prices Paid 


for entire shoe stocks. We also 
buy your surplus or slow sellers. 
Quantities no object. Retail or 
wholesale. Short term leases 
taken off your hands. 
Wire or Phone us 
Correspondence Confidential 
stablished 1890 


GLAUBERG & CO. 
520-522 Broadway, New York 


Phone Spring 6680 
We also purchase clothing, 
hats, furnishing goods, etc. 


























July 20, 1918 
WANTED TO PURCHASE 





Vc 


vy 


We Buy for Cash 


os oe Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Closeouts 
NO QUANTITY TOO LARGE 


We also purchase entire stocks 
from retailers or manufactur- 
ers. Send us particulars of 
what you have for sale. 

Short Term Leases Taken 
We pay Highest Cash Value 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Manager 


537 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 


US ee 








Ci om oo 
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—— 100,000 
Milbradt 
= Ladders 


Now in Use 


Milbradt Rolling 
Step Ladders are be- 
ing used throughout 
the country. They 
are real time and 
money savers and 
are noiseless. 
Shipped subject to 
approval and satis- 
faction guaranteed. 

: Write for catalog show- 
ing Milbradt Ladders 
suiled for every kind of 
shelving. 


Milbradt Mfg. 
Company 


2410 N. 10th Street 
St. Louis, Mo. 
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Bicycle 


W. P. Clemmons 


Chicago Sales Manager Hylo 
Novelty Co., Visits Boston 


The Chicago Advertising and Sales 
Manager, W. P. Clemmons of the Hylo 
Novelty Co., Jefferson City, Mo., and 
Chicago, IIl., has been in the East for 
the past few weeks and included the 
“Boot and Shoe Recorder’’. in his 
stopping places in the Capital City of 
Massachusetts. 

The purpose of Mr. Clemmon’s 
Eastern visit was to establish his line 
in New York City, which he has done 
by appointing Elias A. Berlow, 118 
West Broadway, as selling agent of the 
famous Tweedie Boot Top. With 
eleven energetic salesmen to cover New 
York City, Jersey, and vicinity, the 
Hylo Novelty Company will have a 
good representation in that section. 

In Boston, the line has been placed 
with a most capable man—Mr. Otto 
E. Lewis, 30 Huntington Avenue. Mr. 
L wis accompanied Mr. Clemmons to 
the “‘Recorder”’ office. 

The Pittsburgh representative of the 
Hylo Novelty Company, Carl Hein- 
berger (himself) has headquarters at 
the Henry Hotel, Pittsburgh, Pa., cov 
Pennsylvania, Baltimore, and 
Carl Heinberger has a 
an introduc 


ering 
Washington. 
personality that will carr: 
tion anywhere—he is an indefatigable 
worker. 

Mr. Clemmons is to be congratulated 
on securing such able representation. 
His Tweedie Ladies’ twelve-inch “‘Pat- 
tee,’ and the Cement Colored Tweedie 
“Topper” for men were displayed on 
living models at the Boston Shoe Style 
Show, and were fitted over the Hazen 
B. Goodrich Co.’s pumps and oxfords. 








MISCELLANEOUS 











STEP 
LADDERS 


are made 
in many 
styles and 
to fit all 
kinds of 
shelving 

Send for catalog 
giving full de- 


scription and 
prices 


The Bicycle 
Step Ladder 
Company 
67 RandolphSt. 
B Chicago - - Ill 


Wanted at Once 


for Department Store 
for Cash 


Manufacturers’, Retailers’, or Sur- 
plus Stocks of 


SHOES 


No Quantity Too Large. 
Leases Taken 


GLOBE MDSE. CO. 
Indianapolis, Ind. 


New York Office 
23 Lispenard St., New York City 


Merchandise of All Kinds Purchased 


Short 
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Metal Shoe Fitting Stools 
And Floor 


Mirrors 


No. 141 


The Chicago 
Wire Chair Co. 


621 N. LA SALLE STREET, 
CHICAGO, ILLINOIS 


Write for 
Gntaies and 
Prices 





STORE LADDERS 


With Noiseless Cushion Tire 
Rolling Trolleys 








Stores, Dry Goods and Groceries, 
Warehouses and and Stock Rooms of any Kind; also 





: cer RUNNING. NEAT_AND STRONG 
SATE—STEADY 

Just like down stairs. No 

or tiesken sine eomutan co irene 


HAY TOOLWORKS 


a all rough, wet ry 
uality. Soles shaped to fi 

‘ioe makes walking easy. Lighters. 
Great for garden wear. Splendid trade 
builders and big money makers. 
slippers. rite for 
WORKO MFG. CO., 
Racine, Wis., Dept. 200 


<ADD.THEM TO YOUR STOCK 








WANTED TO PURCHASE 








We buy quick and pay highest cash price 
for retail and wholesale stocks of shoes or 
any other merchandise. 

Quantity no object. 

For 80 years our specialty. 

Bank and mercantile reference. 


BROOKLYN ees SYNDICATE 
FR. ot ALKER, Proprietor 


ye a Brooklyn 
‘Phone, 2328 Williamsburg 
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BOOT AND SHOE RECORDER 


THE RECORDER CREED: . 

Getting More Shoes Sold Right; not only ‘‘more’’ but “right”; sold for the right purpose, to the right 

rice, at the right profit. This is the great problem of the retail 
e “Boot and Shoe Recorder’”’ is to help solve it; for this is the 

basic problem upon which depends the progress of the entire allied industries relating to shoes and 


wearer, in the right fitting, for the right 
shoe merchants. The chief purpose of t 


leather; their production and distribution 


Annual subscription in United States, $3.50; per copy, 25 cents. Canadian, $5.00. Foreign, $7.50 
Papers, Inc. Member of the Root my 


Ad. hy of A ialed R 





Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 


Entered at the Post Office, Boston, Mass., as second-class matter 


ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U.S.A. 


Newspaper Ass'n 





Member of Audit Bureau of Circulations 
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BOOTS AND SHOES 


Athletic Shoe Co., Chicago............. 
Bancroft-Walker = » Haverhill, Mass... 
Bass, Geo. H., & Co., Bangor, Me.... 
Bates, A. J., Co., Webster, Mass. 
Bluestein Bros., a rere 
Brown Shoe Co., St. Louis, Mo... 
Carter, J. W., & Co., Nashville, Tenn., ‘and 







g 
Chippewa Shoe Co., Chippewa Falls, Wis. 
Churchill & Alden Co., Brockton, Mass. 


4th Cover 
50 


Cotter Shoe Co., Lynn, Mass........... 
Cushman, W. Cc. & Be Goi, OSTER... ccccces 
Dalton Co., Brockton, EE ocicieas 
Ellis-Eddy Co., Haverhill, Mass......... 
E-Z Walk Mfg. ‘Co., New York ae 

Fiske Shoe & Leather Co., Boston....... 
Fox, Inc., Chas. K., Haverhill, Mass. .... 


Friedman-Shelby, St. Louis, Mo..... 3d Cover 
65 


Green Felt Shoe i) , Daniel, Boston.... . 


Harney Shoe Co., P. J., Lynn, Mass..... 48-50 


Helming-Mc Kenzie, Cincinnati, Ohio. 
Holmes, W. T., Co., Philadelphia. ....:.. 
Ideal Vogue Shoe Co., 9 ag ie Mass. . 
Johnston & Murphy, New York City.. 
——- Shoe Corporation, The, St. Louis, | 
Keith, The Preston B., Shoe Co., Brock- 


RR ER Pee rere 


62 
King, Inc., ye A. R., ppenerone. .2d yar 


Kleine, Henry, & Co.,. Chicago.........! 


Kreider, A. S., Co., Chicago oa Pensyi-. 
i 6: 


VAMIA. 2. cece cee ee eee eee eee reese e OOM 


Krohn-Fechheimer Co., Cincinnati, Ohio. . 
Lane Bros. Co., Boston...........+-++++ 
Lilly, Henry, Co., New York City....... 
Malbon Shoe Co., Haverhill, Mass....... 
Marathon Shoe Ca., Wausau, ae 
Marshall Co., C. S., Brockton, Mass..... 
McElroy-Sloan Co., St. Louis, SSS 
Monitor Shoe Co., ‘New York City...... 
Nettleton, A. E., Ca, racuse, N. — 
Nu Baby Shoe Co. - synn, Mass...... 
Paff Shoe Co., Pett a ae 
Powell & Campbell, New York City..... 


Regal Shoe Co., Boston.............--- 40-4 


Rhein Shoe Co., St. Louis, Mo.......... 
Rice & Hutchins, Inc., Boston.......... 
Sargent Co., D. D., Salem, Mass...... ; 
ae ee ee ere ee cre ee 
Smith, Wm. Sumner, Chicago........... 
Solo Shoe Co., New York City.......... 
Standard Felt Co., West Alhambra, Cal. . 
Stetson Shoe Co., So. Weymouth, Mass. . 
Stylo Shoe Co., St. Louis, Mo........ ‘ 
Tober-Saifer Shoe Co., St. Louis, Mo..... 
Timson Bros., Boston. PA SRR eee 
United States Rubber Co., New York City 
Vinsonhaler Shoe Co., St. Louis, Mo. 

—— Wright & Watkin Co., Philadel- 


WwW Sime: Clark Co., Lynn, Mass..... 
Williams-Hoyt & Co., Rochester, ". ¥.. 
Worko Mfg Ce., Racine, | ae eee 9 


LEATHER AND OTHER MATERIALS 


Agoos, S. L., Tanning Co., Boston...... 
Beggs & Cobb Co., Inc., Boston....... 
Bristol Patent Leather Co., Boston... . 
Creese & Cook ° oO. ag eee 
Gallun & Sons, Milwaukee, Wis... 


Hab Gore, then aid New York.. 
Jones Co., F. E., Bosto 


Levor, G., & Co., Inc., , ae ilie, N. Y. 


ront Cover 


Standard Kid Mfg. Co., Boston.......... 
Standard Oil Cloth Co., Inc., The, iy 
., York ER rr ere 


FINDINGS AND SHOE STORE SUPPLIES 


B-H-K Mfg. Co., Inc., New York City.. 

Bicycle Step Ladder lg COMO. 64.00.54 
Chicago Wire Chair Co., "Chicago bated 
Dudley, T. D., Co., Haverhill, meees...... 
Emery & Beers Co., Inc., New York City 


Firestone Tire & Rubber Co., Akron, Ohio 15 


Goodyear Tire & Rubber Co., Akron, Ohio 


Gordon Mfg. Co., Providence, R. I...... 
J. & B. Sales Co., Worcester, Mass...... 
Kawneer Mfg. Co., Niles, Mich......... 
Laing, Harrar & Chamberlin Co., Phila- 

, . pape oer 
Locke, H. E., & Co., Boston. ......... 2. 
Lyons, Hugh, & Co., Lansing, Mich..... 
Milbradt Mfg. Co., St. Louis, Mo....... 
Miller, O. A., Treeing Machine Co., Brock- 

ton, MN i ee Lon aes 
Myers, F. E., & ait Ashland, Ohio..... 
Narrow Fabric Co., The, Reading, Pa:... 
Nathan Novelty Mfg. Co., New York City 
National Cash Register Cac Dayton, Ohio 
Polay Fixture Service Co., ‘Chicago peas 


Bebawt Bare. Ca. CRiee 8. og sscccscss ccs 56- 


Streit, C. F., Mig. Co., Cincinnati, Ohio. 
Whitcher, F. W., Co., a gate Sea 


meen LASTS, MFRS.’ SUPPLIES, 


RESSINGS, ETC. 
Columbus Polish. Mfg. Co., Inc., New 
po > errr ee re 


Griffin Mfg. Co., New York City........ 16-52 


New York Dyein Co., New York City.. 
ro & Vogel Leather Co., Milwaukee, 
Radium Dye Co., Kansas City, Mo...... 
Rogers Fibre Co., Boston. .........0.... 
United Shoe Machinery Corp., Boston. 

United Shoe Repair Machine Co. ‘ Boston 
Whittemore Bros. Corp., Cambridge, Mass. 


MISCELLANEOUS 

Atlantic Printing Co., Boston........... 
——- Purchasing ‘Syndicate, Brooklyn, 

Credit Clearing House, New York City.. 
Eaton, James Kent, Boston............. 
Fitchburg Mutual Fire Insurance Co., 
Ere eee 
Glauberg & Co., New York City........ 
Globe Merchandise Co., Suliemcatiia. Ind. 
Grieco, C., Commercial Art Co., Chicago 
Harvard Engraving Co ae a ee 
Hooper Printing Co., Boston............ 
Hotel Essex, RE ‘aa ED 
Hotel Martinique, New York City...... 
Journal Engraving Co., Boston.......... 

Kalter Merc. Co., Max, New York City.. 
ee a, Pee ore eeee ee 
Merchants’ Business Building Service, 
2 tL: Re err 
New York Export Purchasing Corpora- 
tion, New York Cit 
Louis Shoe Style Pageant........... 
Tolnon Davidson: a oe 
Tolman-Print, Brockton, Mass.......... 
University Electrotype Foundry, Cam- 
INS oe an acd salxs 5.4 he tanans 
Van Praag Co., New York City......... 
Zoccola Co., Inc., The, Boston.......... 
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StWishosany Calf Ox 

y va a 
ford, Serene Welt, 
1\- inch Mi itary Heel. 
D Width. .Price $3.25 





Stock Style No. X1900 
—Patent it Oxford 

Turned, Full Louis Heel, 
D Wide. ..Price $3.85 


Stock Style'No. X2436 
—Similar . le, eeee- 


Stock Style No. X2435 
—Similar Style, Mc- 
Ka pewet. Single Sole. 
D Wide... Price $3.00 


Stock Style No. X2433 
—Havana Brown Vici 
Oxford, year 
Welt, Louis Heel with 
Plate. C and D Width. 

Price $3.50 


These Oxfords Are Priced 
Well Below Their Present 
Replacement Values 








O*F ORDS promise to be 
sold more generally 

than ever this Fall and 

Winter. 


With heavy woolen stock- 
ings and spats. 


So if you carry any over 


you can’t go wrong in or- 
dering now any of these 
fine styles at a very inter- 
esting price. 


We think your own good 
sense will prompt you to 
order before they’ re all gone. 


Parker-Holmes & Company 


Boston, Mass. 
‘*‘The House That Helps’’ 



























ak SSR Cee 








BOOT AND SHOE RECORDER 


























~The Only 


“Case Lots Only” House 





E adhere so strictly to 

our rule of “CASE LOTS 
ONLY” that some people call 
us independent. 


Fem om ome emma 


They don’t stop to think that 
this rule is part of our general 
scheme whereby we effect the 
saving of 15% to 30% for 
which this house has become 
famous. 

“Net 30 days” is another 
established Rosenberg rule 
made for the same reason. 


Now where does the saving 
to you come in? 





Simply in enabling us to keep 
our prices at a lower level than 
anybody else by cutting out 
every item of waste in stock 
and in accounting 





—and providing us with 
quicker cash with which to 
buy more goods right, which 
we can sell you right. 

Rosenberg prices and Rosen- 
berg service will mean more 
than ever to you this fall, for 








we have planned and bought 
with our customary foresight— 
and on even broader lines 
than ever before. 


S. Rosenberg, Boston, Mass. 
The House That Saves You 15% to 30% 














% UR stocks are moving so rapidly that we have been 

compelled to stop issuing our monthly bulletin. We 
therefore advise you to tell us your needs and allow us: to 
submit samples by return mail or express. 
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GUARANTEED SELECTIONS 


STANDARD x0 wreO 


The 100% Satisfaction Leather 


WE want you to expect better O “‘doped”’ finish that quickly 
results from Standard Kid wears off and looks shabby. 
because we take unusual 


pains to make it “make TANDARDKID You’ll do well to in- 


good”. TRUE TO ITS NAME sist on the use of 


<=» IT'S STANDARDIZED. 
You will find it always Standard kid in the 


true to its name STANDARD. shoes you order. 


Standard Kid colors conform to the 
recommendations of the government Don’t be content with any less care- 


and they are dyed through and through fully and pridefully produced. 
with pure aniline dyes. 


Standard Kid Mfg. Co. 


MANUFACTURERS OF 
Black, Colored and Patent Glazed Kid 


207 South Street Boston, Mass., U. S. A. 


Factories at Wilmington, Del. 


AGENTS 


CHARLES A BRADY GEO. A. McGAW F. W. BAILEY & CO. 
Rochester, N.Y. Chicago, II. St. Louis, Mo. 


—————— 
“iy Orn von eliet! OW RYATINYATT YET YATNVATTNY CITA a 
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SHOES THAT PLEASE 


LUND-MAULDIN Co 
MANUFACTURERS 
swe 97 ©) OR a LI.S.A 
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A Few: Live Numbers 
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at the RIGHT PRICE 


No. 503—8 %-inch 
brown kid, Good- 
year welt, leather 
Louis heel, with 
aluminum plate, as 
illustrated. C and 
D width, 3% to 8. 


$4.80. 


No. 501—8%-inch black Surpass Kid, like above 
cut, in Goodyear welt. 
and D width, 3% to8 


No. 506—8'%-inch gray calf, like above cut, in 


2% 10 Days—or 30 Days Net 






No. 504—8 14-inch 
dark tan calf in 
Goodyear welt, as 
illustrated. C and 
D width, 3% to 8. 


$4.75 


Ready to Ship Now 










B$)?W BW ww uuv0w0 ,, B—BWCWW QQ 





BDBKR<A@«C (QTM 


No. 505—8-inch gray calf, like above, in Good- 
year welt. Cand D width,34%to8.... $4 15 


No. 500—8 ¥4-inch black Surpass Kid, like above, in 
wing tip. C and D width, 3% to8.... $4 50 


AZINE BROS. CO. 


19 S. Wells S 


MMeCeEEEEeEMME@CECEEE@@E@@ECECEEEEEEEEEEEEEEEE@HEHECC@E@l 


Women’s Novelty Shoes 


| 
: 
Chicago, IIl. 


Vdd 





Zz 


AXIS 
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= the most natural thing in 
the world for a customer who 


finds you carrying 


“Onyx” Hosiery 





to credit you with selling quality 
merchandise in all your depart- 
ments. | 


Thus “Onyx” helps you to gain 
that most desirable reputation with 
your trade as a dealer in goods of 
recognized merit. 


Emery & Beers Company, Inc. 


Sole Owners of ““Onyz’’ Hosiery 


BROADWAY AT 24th STREET 
NEW YORK 


PHILADELPHIA OFFICE BOSTON OFFICE CHICAGO OFFICE 
1033 Chestnut Street 31 Bedford Street The Lytton Bldg. 
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JAS. CLARK LEA. CO. 











Our New Fall Catalog Showing Our Complete Line Is 


Now Ready. 
Get This Catalog and See Our New Novelties 


JAS. CLARK LEA. CO.—ST. LOUIS 
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‘T 
We Pledge Ourselves to Aid 7 


in Conservation in the # 
Distribution of Shoes 

























Here are shoes that are 
undisputed sellers for 


> 


Pevstasencdeee $5.50 





Dongola Kid Welt, 9-inch Top. 
AA to D. 3 to 8. 
r EE $6.50 
IN STOCK Havana Brown Kid Welt, 9-inch 
Top. AAto D. 3 to8. 
IN STOCK 


HARRY M. HUSK SHOE CQO. 


227 WEST MONROE ST 


Chicago, Ill. 
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The Policy that We Urge You 
to Adopt Is—“Buy the Good 
Styles Early”  e- 





Send us your orders and 
rest easy about your 
volume sellers. 


DN Hinks ccuueaue $6.50 
Battleship Gray Kid Turn, 9- 
inch Jean Top. AAtoD. 2144to8 


NR oi 25 ota $5.50 | _ September Ist Delivery 
Dongola Kid Welt, 9-inch Top. 
AA to D. 2% to 8. 


ee eee $6.25 
Same as above in Havana Brown 


Kid. 
IN STOCK 


Sample Offices 
Frank H. Taylor ' On the Coast—H. C. Marxmiller John D. Carroll 
302 Caswell Block Los Angeles, Cal., and San Francisco, Cal. 535 Ridge Bldg. 
Milwaukee, Wis. Angelus Hotel St. Francis Hotel Kansas City, Mo. 
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Our process of manufacturing Rex- 
Hide Fibre Soles enables us to give you 
immediate deliveries on your sole specifica- 
tions—in the exact shapes you require. 
We make “them to your sizes—there is no 
cutting or trimming necessary. This is an 
exclusive Rex-Hide feature —one that will 
mean a great saving in your manufacturing 
cost. 

No other fibre sole maker can possibly 
compete with us in this regard. Our pro- 
cess is exclusive. 


The exact shape—every sole fits the 
shoe for which it is made—and of uniform 
thickness—with a rough surface back re- 
quiring no buffing. Rex-Hide Soles are 
ready to put on when they reach your shop. 


And you get them immediately ! 


REX-HIDE RUBBER MANUFACTURING CO, 
EAST BRADY, PA. 
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WEYENBERG 
SALESMEN 


Out For Spring 


You will soon have the opportunity of re- 
viewing the Weyenberg line of Men’s and 
Boys’ Service and Dress Shoes for next 
Spring. 


It will be interesting to note how we have 
complied with Government requirements in 
designing shoes—they are sturdy, good look- 
ing and excellent values. 


We are prepared to give you the same Service 
which Weyenberg dealers have heretofore 
enjoyed—the Service which has made it 
possible for us to say, “We make all the 
shoes we sell and make more than any other 
manufacturer in the Northwest.” 


Wait for the Weyenberg man. 


WEYENBERG 
SHOE MFG. CO. 
MILWAUKEE 
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ACTUALLY WASHABLE 


REAL CHROME TANNED 


THE WHITEST WHITE 


LEVOR GRAIN KID 


MADE OF CABRETTA SHINS 


me Zoe el ee | 
ASK YOUR NEIGHBORS 


G.LEVOR & CO.., inc. 


MANUFACTURERS 


GLOVERSVILLE, N.Y. 
NEW YORK: 88-90 GOLD ST. 


ST. LOUIS: LEATHER EXCHANGE BLDG. BOSTON: I45 SOUTH ST. 


| JOHNSON, STEPHENS & PATTON LEATHER CO. THE G.LEVOR COMPANY 





PREFS 
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PUT IT UP TO US 


Known values—that’s your guiding star today. 


times when war competition is making the 
strong stronger, it is doubly important to 
concentrate on the strongest. 


THE GOVERNMENT RULES 


now back-up our successful merchandising 





Steck No. 767 policy. Quality will count as nine-tenths of 
Repo Russie Cok Bel Soeeteny Lest. the sales power. Now you know why we 
Price $5.60. have been persistent in sticking to a quality- 


first principle. Although style and the other 
details were given due consideration we were 
more concerned with good leathers, good 
wearing features and excellent selling ap- 
pearance—which latter in itself is the result 
of expert manufacturing. 


The fact that we have grown so fast is sufhi- 
cient confirmation of our successful opera- 
tion. But now in the “pinch” we feel doubly 
gratified that the retailers, who have caught 
on to the trend of affairs are flooding us with 





Stock No. 419 


Gun Metel Foned Blacher on Safe Hit Last. inquiries for catalogues, prices and other 
Price $4.35 details. In this rush we assure our old 
Same in Button is No, 418. friends that they won’t be forgotten in the 
Price $4.35 : ° 
proper allotment of good service. At the 


same time we want to go on record as ready 
to handle any reliable retailer’s requests. 


Be sure you have our catalogue; get ac- 
quainted with our line and service. Put it up 
to us today to show you how you can meet 
the new conditions at a profit. Here are some 
numbers you will like. You may have trial 
pairs shipped at our expense. Satisfy your- 
self once and for all. 





Stock ms 443 
Rohe site B, os a Sizes 514 7 ae 
Price $5.15 
a 9) ond fi 
Diam AG 
SS RE INS TTT SS Oe A AT 





Factories Stockroom 
BROCKTON 196 CHURCH ST., N. Y. C. 








It is essential always, but in these unusual 
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BY THE STAMP SHALL 
YOU KNOW THEM! 


There is no substitute, explanation, excuse or subter- 
fuge that should satisfy the retailer for the absence 
of the Union Stamp on his footwear. 


There is only one stamp, the official seal of the Boot 
and Shoe Workers’ Union. 


Look for this stamp on the salesmen’s samples, and 
insist upon it on all the lines which you carry. 


It means bigger, better, increased business among the 
best wage earners in the world—the union workers of 


our country. 


Boot and Shoe Workers’ Union 


Affiliated with the American Federation of Labor 
246 Summer Street -- -- -- Boston, Massachusetts 


JOHN F. TOBIN - - - - - General President 
CHAS. L. BAINE - General Secretary Treasurer 

















&S, 
WORKERS UNION 
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Buyers’ Easy Reference Directory 








Save a Quarter on Pumps 


IFTY cases stylish, black, patent leather 
pumps, 17-8 full Louis heel, aluminum plate, 
ready to deliver, A to D. In case lots. 

PRICE $2.75 
T hese shoes cannot be made u 
dollars. Here’s a bargain. 
you want? Be quick! 
N.B.—A few cases of light and dark tan calf 
pumps on floor. Get our prices. 





for less than three 
ow many cases do 


Write or Wire 


MALBON SHOE CO., Haverhill, Mass. 


Boston Office, 117 Lincoln Street 


mTUCUCCOURECHEAUOUHGUOREOUOCOUCHOUOUOUCUOOUORROEOEDE 
“CRREURRERRURRURRRORURRRERERERORRRERRCHRCRORRRRERES 


Our Motto— 
Children’s Shoes of 
Quality 


= 
ir 





In-Stock 
Welt Scuffers 
5 - 8...$2.10 
8%-l1ll. 2.40 

Patent or 

Gun Metal 














Prices on request 
Kalt-Zimmers Mfg. Co. 


MILWAUKEE, WIS. 
Trade Mark Copyrighted 





Mili 








Coburn ? 
Trolley Ladders 
are simple, efficient, inexpen- 


sive. saving time in sales effort. 
Get estimates—send us a rough 
sketch of your store interior, 
showing shelves to be reached 
and let us tell you the cost. 








CUUGERUEGROCUCEREGROROCOUCURORORRORGRRR RES 


Catalogue on request. 


Coburn Trolley Track Mfg. Co. 
HOLYOKE, MASS. 





AUUERODCCERUECGERORECGROREGRECHOUREGRRGUROGRRGRRGRY 





WRITE FOR DETAILS 


Of Our 
10-DAY FREE TRIAL 


For Your Customers 











NATHAN 
Combination Adjustable 
ARCH 
(Patd.) 
Flexible, Cushioned, No-Metal. 
Also Our Introductory Offer to You. 


NATHAN ANKLET SUPPORT CO., 


Style 

No. 273 

88 Reade St., N. Y. C. 
Dept. R 





perarE 


Origin 
sama 
Shoes 


Snappy Lasts 






Chocolate 
In-Stock 680S 
Case Lots All Sizes 
680S. 6 in. Oak Sole, Goodyear Welt ............... $3.60 
680R. ** Rinex Sole, Rubber Heel................. 3.35 


ORDER A CASE TODAY Send for a Catalogue 
CHIPPEWA SHOE MFG. CO., Chippewa Falls, Wis. 


SEDREERERRRGRRGECRERORECRROROGRRORROCRRRRORRRROEE 











CORDO-TAN 


A dye that changes a faded tan or light colored calf 
shoe to a rich deep cordovan brown. 

Cordo-Tan gives a permanent color and is absolutely 
uniform. It will make money for you. Send for 
on a package, with 10c added for parcel post — 


¥ Pints, 75c; Pints, $1.50; Quarts, $3.00; 14 Gallon, 
$5.00; Gallon, $7.50. 


New York Shoe: Dyeing Co. 
118 W. Broadway, New York, N. Y. 








BAREFOOT SANDALS 


AND 
PLAY SHOES 


We can make immediate shipments 
of some very desirable numbers. 


Write us for details, or tell us your 
needs. 


Laing, Harrar & Chamberlin 


43 N. Third Street Philadelphia 





TTT 











Absolutely Fireproof 


Hotel Chelsea 


West Twenty-third St., at Seventh Avenue 
EW YORK cITy 


500 ROOMS EUROPEAN PLA 400 BATHS 
Room with adjoining bath, oy -00 and $1.50 
Room with private bath, $2.00 
Sues ponrre bedroom and bath, $3.00 and upward 
of hy py 25c up. Special Luncheon, 50c up. 

d’Hote Dinner, 75c up. Cafe atta 
To Reach Hotel Chelsea 
From Pennsylvania Station, Seventh Avenue car south to 
Twenty-third Street. 
ren Central, Fourth Avenue car south to Twenty-third 
treet. 


Lackawanna Erie, Reading, Baltimore & Ohio, Jersey 
Central and Lehigh Valley R. R. atom, = pe Eyeney- 
third Street crosstown car east to Hotel C 

Principal Steamship Piers foot A Twenty Mined ‘Street, 
take Twenty-third Street 

WRITE FOR COLORED ‘MAP. ‘OF NEW YORK 
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When a White Shoe comes into 
your Store — get down a Case of 


The WHITE CLEANER 


for “Blanco” and White Shoes are 
inseparables; and their friendship 
outwears the Shoes. 


“*Blanco’ keeps White Shoes White” 


It satisfies your customers because it does 
its work so well. They want “Blanco” and 
only “Blanco” as long as they have a white 
shoe to put it on. 


It Whitens; it Cleans; it Preserves. Easy 
to use and always ready for use. Applied 
in a moment. No trouble, no “ messiness.” 
Clean and Handy. 


You don’t have to stock “Blanco,” 
ou just sell it —or rather, it sells itself ! 
Blanco’ means good profits and quick profits. 


Ask your Jobber for Supplies. 


Manufactured by 


OSEPH PICKERING & SONS, LTD. 
SHEFFIELD, England. 
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ASmart Boot 


Steel Gray Calf, Full Foxed, 
Castor Gray Nubuck Top, 
Imitation Square Wing Tip, 
13-8 Military Gray Enamel 
Heel, Goodyear Welt. 
A to D, 21-2 to 8 
$5.75 
IN STOCK 


122-124 Du: St. 
Powell Cambell, 2:24 rw 





D t} 


Price 
<= qond 
ae ' 


seek See “assis 








a ff 





RADIUM DYE COMPANY, INC. 
Kansas City, Mo. 


RADIUM 
WHITE 


Does not cover up but : 
|\f\] removes grease and : 
dirt from white leather 
4iishoes and gloves. : 
~/4|| Leaves them soft and 
||A)) whiter with each clean- 
ing, and good as new. = 








MIRRORS 
= That Are Practical 


as well as Attractive 


Streit furniture satisfies 
the most critical. Send 
for illustrated catalog. 


C. F. Streit Mfg. Co. 
1047 Kenner Street 
Cincinnati Ohio 





PUUEUGUOCEOCRROSECOERGROGECGRHCORSGRRRGRCOROOROOES 








ESTABLISHED 1884 


Everything in 
Wood Heels 


Our experience and time at your service 


BEST WORKMANSHIP 
PROMPT DELIVERIES 


A. R. WADE & CO. 


HAVERHILL, MASS. 
Wood Block Factory, Newton Junction, N. H. 








Standard 
fine felt 
eer 


Yai Samp 
su mitted upon 


request. Ask 
sot ae OF- ba-118) 


fand ard Felt ‘Company 


West Alhambra alifornia 
New York, Chicago, San Francisco 

















IF 


You Can Use These Sizes 
and Widths 


This is a decided 


BARGAIN 


Genuine Gun Calf 84-inch 
Goodyear Welt 
A 31%-7) PRICE 
B2%-6+ $3.00 
C 24-5) NET 
WwW. 7; HOLMES co. 
15 No. 4th St. Phila. 











Gueeeias wu 


IN-STOCK 


FOR 
AT - ONCE 
DELIVERY 





SOLO SHOE CO. '¢rkF P53 















Style 104 
Write for 
Samples 

and Catalog = 











oie ae 
Bancroft | Wilber oie 





for CLEAN pa 
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A Shoe Editorial 
hy Walter J. Hallahan : J I 


XFORD Z in the rich dark brown and mahogany 
shades of calf and glace kid will be very popular 
with many well dressed women for street wear in the 
early Autumn. 
Black glace kid oxfords smart in outline and well made 
will also be in demand: in the better grades. 
Following the ‘season’s style tendencies towards slim 
effects thesé must have medium long vamp, closely 
trimmed sole edges and well shaped cuban leather heels 
up to one and three quarter inches in height. 
For afternoon and evening wear pumps and oxfords in 
the finer black leathers with French heels, turn soles and 
designed on slender graceful lines will be worn by fashionable 


women. 


HALLAHAN & SONS, Inc. 


Makers of High Grade Shoes for Women 
Washington Ave., 10th to I1th Streets, Philadelphia 


iu? 
New York Office: 
L. M. Gerson, M. A. Warde, J. R. Varley, 
Marbridge Bldg., 34th St. and Broadway. 


London Office: 
Henry Bolton, Milton House, Chiswell St. 
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Style 17 
Finest Black Glace Kid 


Briarcliff last, 134 cuban leather 
heel, flexible welted sole, simu- 
lated wing tip punch center. 
The smartest black oxford we 
have ever designed. Price, $5.00 





Style 4 
Finest Mahogany 
Cordovan Calf 


Welted sole lace oxford, straight 
tip, new center perforation, calf 
quarter lined, 114 inch heel, 880 
last. Price, $5.50 





llainam 
Made 





Style 16 

Rich Seal Brown Kid 
Dark shade lace oxford, light 
welted sole, imitation wing tip, 


134 leather heel, Briarcliff (875) 
last. Price; $5.75 





Style 19 

Nut Brown Russia Calf 
Rich shade mellow chrome calf, 
Briarcliff last, 134 leather heel, 
flexible welted sole, calf quarter 
lined, simulated wing tip punch 


center. Price, $5.50 


These shoes are ready 





to ship now. Order 





immediately or it will 
be too late. 








Style 11 
Finest Black Russia Calf 
Spat Pump 


Square edge, turn sole, 21% cov- 
ered Louis heel, Belfield (860) 
last. Price, $5.25 


Style 10 exactly as above ex- 
cept finest patent colt. 





Style 12 
Patent Leather Dress 
Oxford 
Turn sole, 214 celluloid LXV 
heel, aluminum plate, Saratoga 
(866) last, light colored kid 
quarter linings. Price, $5.50 


Following Sizes and Widths Carried in Stock 


AAA 44% to 8 
AA 3% to 8 


Catalog on Request 


A3 
BC &D2% to 8 


All Stock Shoes Sold Net 30 Days 


to 8 
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A Woman’s Walking 
Boot Made According 
to Government 
Requirements 


No. 3521. Cocoa Calf Welt 
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fo} Polish, 8-inch, 3-4 Foxed. 
os Perforated Vamp and Imi- 
by tation Tip. 13-8 Cuban - 
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Military Heel. On our 75 
last. 
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Retails $7.50 

















HAVERHILL MAR 


NEW YORK OFFICE 47 W. 35% SEREET, RM. 1008 sr 
BOSTON OFFICE — 183 ESSEX 
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From the Front 


HVIDEN CE from the battle 

fields indicates that our 
soldiers who have learned the 
luxury of comfort in shoes made along 
the same orthopedic lines as Educator Shoes 
are not going to return to pointed shoes 
after they are discharged from active service. 


They say “Never again will I wear pointed 
shoes.”’ 


Retailers will do well to be prepared for the 
demand that is going to be felt shortly 


‘from these millions of United States: sol- 


diers for Educator Shoes. 


Rice & Hutchins, Inc. 
20 High St., Boston, U. S. A. 


July. 27, 1918 














Educator Shoes 
are Carried in Stock 
by these Distribut- 
ing Houses: 

The Rice & Hutchins New 
York Com 


pany 
The Rice & ne hins Bal- 


timore Compa 


The Rice & Ture hins At- 


lanta Company 


The Rice & Hute hins Chi- 


Louis Shoe Company 


The Atlas Shoe Company, 


Boston, Mass. 
Joseph I. Meany & Co., 
Inc., PPhila delphia, Pa 

















